
Technology will be on full display for the 
third straight year at Campus Market Expo 

(CAMEX) 2012 as the Campus Computer Resell-
ers Alliance (CCRA) holds  its Annual Confer-
ence and Expo as part of CAMEX, March 2-6 
at the Salt Palace Convention Center in Salt 
Lake City, Utah. 

The initial merging of the two shows in 
Orlando, Fla., in 2010 and the second joint 
conference in Houston, Texas, in 2011 have 
proven to be a win-win for both CCRA mem-
bers and vendors, according to CCRA Director 
Julie Simonson. 

“It has provided CCRA members the op-
portunity to see a wider variety of products 
at the trade show, and it has expanded the 
educational offerings available to them,” she 
said. 

The co-location of CCRA and CAMEX has 
also benefited the National Association of 
College Stores (NACS) and CCRA by having 
all product categories in one central loca-
tion, and also reducing the travel expenses 
of bookstore personnel so they can spend 
less time out of the store. 

CCRA PAvilion 
CAMEX will once again feature a CCRA 

Pavilion on the show floor that will only 
feature technology exhibitors. There are 10 
companies slated to have booths in the CCRA 
Pavilion as of press time. 

Participating vendors in the Pavilion are: 
D&H Distributing; The Douglas Stewart Co; 
Greensmart/TD Innovations; Mobile Edge; 
nuCourse Distribution, Inc.; Nulmpact; Ogio 
International, Inc.; Power CS, a division of AVS 
Gear; Professional Cable, LLC; and Safeware.

The Pavilion will be located on the elbow 
of the L-shaped show floor, Simonson said. 
There will be overhead signage to identify 
where the CCRA Pavilion is located on the 
show floor. 

Simonson noted that CCRA members would 
benefit from exposure to technology vendors 
in the Pavilion. 

“Some members are still reluctant to bring 
technology products into their stores,” she 
explained. “The trade show provides them 
not only the opportunity to see and feel the 
products, but also more importantly, the 
opportunity to talk with distributors and 
manufacturers who can help them determine 
a product mix and inventory stocking plan 
that would be right for their individual store.” 

The director noted that there would be 
many “hot” products at the Pavilion. “The 
CCRA VIP distributor partners — D&H Dis-
tributing, The Douglas Stewart Co., Ingram 

Micro and Tech Data — will have a vast array 
of products that can fill the needs of any store. 

“As has been the case over the last couple 
of years, headphones are a good seller, and 
stocking a ‘good, better, best’ selection is the 
way to go. A relatively new product category 
that is catching attention is Bluetooth-en-
abled mini speaker systems. There are several 
brands available at different price points. The 
sound is amazing, and they are definitely 
worth looking into.” 

SChedule of eventS
The CCRA conference kicks off with a wel-

come gathering at the Destinations Lounge at 
the Marriott Downtown on Thursday, March 
1, from 7-8 p.m. The next morning, the CCRA 
networking breakfast takes place at the Salt 

Palace Convention Center from 7:30-8:15 a.m. 
Steve Knopper, author and contributor 

to Rolling Stone Magazine, will kick off the 
educational sessions with his discussion on 
“Learning from the Record Industry Crash in 
the Digital Age” from 8:30-9:30 a.m. 

Knopper is the author of “Appetite for 
Self-Destruction: The Spectacular Crash 
of the Record Industry in the Digital Age,” 
a definitive account of the modern music 
business from the adoption of the CD in the 
early 1980s through the Napster-induced crash 
and the Apple iPod/iTunes revolution of the 
early 2000s. 

He will discuss some of the key decisions 
made along the way, parallels to the college 
bookstore industry and what attendees can 
learn from the record industry’s mistakes. 

Four sessions are scheduled on Friday af-
ternoon, including “The Benefits of an Online 
Presence and Mobile Apps” from 12:30-1:45 

p.m., presented by Hanna Budan, Digital Duck 
team leader, The Duck Store, University of 
Oregon; and Pam Maurer, manager, Marist 
College Computer Store. 

Is your campus store effectively capturing 
online business? Budan and Maurer will guide 
participants through the process of setting up 
an e-commerce solution, developing online 
marketing campaigns to drive online traffic 
and establishing mobile site purchasing op-
tions for students on the go. 

Another Friday afternoon session of note is 
“The Art and Science of Technology Product 
Merchandising” from 2-3:15 p.m., conducted 
by Patti Havlicek, product manager, DoIT Tech 
Store, University of Wisconsin-Madison, and 
Kevin Kuluvar, retail segment manager, The 
Douglas Stewart Co. 

Store personnel will learn 
about placement and mark-
down strategies, how to use 
color in displays and what to 
do with those odd-shaped or 
necessary-but-not-exciting 
items. They will also learn 
about trends and best prac-
tices to help their in-store 
technology presentation.

On Saturday, March 3, fol-
lowing CCRA’s annual business 
meeting and lunch, the organi-
zation will present “Great Tech-
nology Back-to-School (BTS) 
Marketing Strategies” from 
1-2:15 p.m. Angela Davenport, 
supervisor, Patriot Comput-
ers, George Mason University; 
Walt Owens, manager, Oberlin 

Technology Store, Oberlin College; and Alex 
Parra, tech buyer, University of Utah Campus 
Store, will share successful marketing ideas to 
help increase your back-to-school business. 

looking AheAd 
Simonson said she would like bookstore 

and technology managers who attend the 
CCRA Conference at CAMEX “to feel they 
received information that will help them in-
crease sales in the coming year. In addition, 
I would like them to walk away with action 
plans, confidence in carrying new product 
categories, ideas for partnerships on their 
campuses and at least one or two new con-
tacts who can serve as a sounding board, 
offer advice or simply share experiences.” 

She added that CCRA and CAMEX would 
join forces again for CAMEX 2013,  which takes 
place in Kansas City, Mo., from Feb. 22-26. 
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The CCRA Pavilion on the CAMEX show floor will 
feature vendors offering the latest and hottest tech-
nology products for college stores. (PHOTO COURTESY OF CCRA)
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