
“The reason for the duration is not everyone’s 
back to school or rush week is the same. Some 
of the West Coast schools start later, so we try 
and make sure they run later into October. We 
want to make sure everyone gets an opportunity. 
It allows the bookstores to be able to compete 
with retail, and make margins that they need 
to survive. We try to really make sure that it’s a 
nice, consistent shopping experience for them.” 

BTS pricing or specials were negotiated 
with almost 100 vendors, beyond those that 
attended the show, and discounts vary across 
profit categories.

A HigH-VAlue SHow 
Staub called the Back to School Show a “high-

value” show for bookstore staff members because 
“it gets them interaction with vendors who they 
don’t get to see throughout the year. Not every 
vendor has a field sales staff that is calling on 
college bookstores, so the only time they get 
to see some of these vendors, talk about their 
products and talk about their programs and 
how they support the education channel, are 
at these shows.

The increased technology assortment in 
bookstores will only increase student foot traf-
fic, Staub said. “It’s something that absolutely 
brings them into the store. Unlike when a store 
just had books and sweatshirts, and you went in 
twice a semester — to buy your books and get 
your T-shirts and sweatshirts for the semester, 
and then back in to sell the books — as stores 
get into these other categories, it’s a destination 
store. The kids are in and out on a regular basis.” 
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Diamond Multimedia was another first-time 
attendee. “They have a bunch of networking ac-
cessories,” Staub pointed out. “They also have 
a lot of USB accessories for notebooks, again 
focusing on the notebook category.”  

Intel appeared at the show for the first time, 
focusing on solid-state drives (SSDs)  — which 
contain microchips and no moving parts — for 
data storage and introducing its new eReader  
that will be initially geared toward the learning 
disabled. 

“It actually has a scanner built into the bot-
tom,” Staub explained. “Not only can you down-
load books to it, it will read them back to you; 
you can adjust the speed. But if you have this 
piece of paper, and you weren’t able to see it or 
you’re dyslexic, you lay the paper over it — it 
has a built-in scanner — scans it in and will 
read you the paper. 

“It’s a really cool piece. They even see go-
ing beyond the learning disabled to perhaps 
going to the K-12 market with it, let’s say if a 
kid is having trouble with reading comprehen-
sion. There are all kinds of places they can go 
with it, but they’re starting right now with the 
learning-disabled market.”  

SpeciAl pricing 
D&H has negotiated with vendors to have 

them offer back-to-school specials for book-
stores, which Staub called “a very important 
aspect of the BTS season. Some vendors offer 
discounts across their whole line; some just pick 
certain core items they want to focus on. We 
try to get them to offer discounts from June 1 
through October 15.

book that you carry around campus with you, 
and it does the basics for you,” Staub explained. 
“It allows you to get to the social networking 
sites and surf the Web. It allows you to take your 
notes in class and check your e-mail. It’s a nice 
portable piece for them.”

Price points for netbooks start at $299, and 
most of them are in the $299-399 range, with 
$299 being the really hot price point, he said. 

Notebooks are $499, with a price range of 
$499-799 for a basic notebook. “If you have 
course-curriculum specifics that you need, we 
do sell a lot of $899-1,299 notebooks as well,” 
Staub added. “That’s usually more for gradu-
ate students or a third- or fourth-year student 
who finally gets into that engineering class, 
and finds out he/she needs 4GB of RAM and a 
500GB hard drive.” 

Netbooks and notebooks were well rep-
resented at the show, with HP, Lenovo,  Acer, 
Toshiba, Samsung, Asus and MSI Computer 
Corp. all selling both categories “just because 
they’re so hot; you can’t really ignore one of 
those,” he noted. 

new VendorS
Several new vendors made their debut at this 

year’s Back to School Show. Staub immediately 
focused on Sanyo when discussing notable ven-
dors making their first appearance here. 

“They do anything from small appliances to 
iPod speaker docks to cameras and video cam-
eras and voice recorders,” he said. “It’s really a 
nice new addition; it brings us another vendor 
that represents a lot of different categories, with 
very aggressive price points as well.” 

WANT MORE INFORMATION?
AWI FIXTURES AND INTERIORS, INC. 717-532-7700
Contact: Samuel Matthews FAX: 717-532-6060
E-mail: Samuel@awifixtures.com
Web site: www.awifixtures.com   
Products/Services: Manufacturers of retail bookstore fixtures 
for the college marketplace. Services: fixture layout/interior store 
concepts; fixture manufacturing – text, trade, stationary, service 
counters, clothing. Project installations/warehousing. . .  Page 20

ASH CITY USA  800-761-6612 EXT. 5483
Web site: www.ashcity.com   
Products/Services: Men’s and ladies’ ecological 
clothing options. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Page 7

BERRY PLUS 800-381-2576
Web site: www.berryplus.com 
Products/Services: Laundry soap . . . . . . . . . . . . . . . . . .Page 9 

BUDGETEXT 800-643-3432
 FAX: 800-642-2665 
E-mail: customerservice@budgetext.com
Web site: www.budgetext.com
Products/Services: Used and new text, trade and reference 
books; multi-audience buyback plans; competitive electronic and 
hardcopy buying guides; store automation solutions that include 
textbook and retail management, accounting and e-commerce 
modules; Dell hardware; and system installations, support and 
education. Services include online ordering and returns, dedicated 
customer service and account representatives  . . . . . . .  Page 11  

CHURCH & DWIGHT CO. INC. 800-438-1843
Contact: Adcamp Associates
Web site: www.trojancondoms.com 
Products/Services: Trojan condom . . . . . . . . . . . . . . . .Page 23

D&H DISTRIBUTING  800-340-1003
 FAX: 717-255-6750
Web site: www.dandh.com
Products/Services: A distributor offering a multi-category product 
selection that includes computing, consumer electronics, video 
gaming and educational products  . . . . . . . . . . . . . . . .Page 19 

DIXON TICONDEROGA CO. 800-824-9430
Contact: Kristen Derstein FAX: 877-498-3858
E-mail: kderstein@dixonusa.com
Web site: www.dixonusa.com 
Products/Services: Writing instuments – including the best sell-
ing Ticonderoga pencils and Dixon brand No. 2 pencils, Prang 
art supplies, Lyra premium art supplies, industrial supplies and 
promotional products . . . . . . . . . . . . . . . . . . . . . . . . . .Page 11

MV SPORT/WEATHERPROOF 800-367-7900
  FAX: 631-435-8018
E-mail: info@wpmv.com
Web site: www.mvsport.com 
Products/Services: Collegiate division college apparel/fleece 
accessories. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Page 5  

NEBRASKA BOOK COMPANY 800-869-0366
Contact: Sue Riedman FAX: 800-869-0399
E-mail: sriedman@nebook.com  
Web site: www.nebook.com

Products/Services: Used college textbooks, college bookstore 
management systems, e-commerce solutions, marketing services, 
advocacy programs, buying group programs and College Store 
Design . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Page 24  

PURE ORANGE 866-997-9786
E-mail: sales.edu@pureorange.com
Products/Services: Flash drives . . . . . . . . . . . . . . . . . . .Page 3  

RIVALRY STYLE 877-684-7151
Web site: www.rivalrystyle.com/wholesale
Products/Services: Licensed collegiate apparel . . . . . . . .Page 8

RUSSELL ATHLETIC 800-426-3007
Contact: Customer Service FAX: 256-500-6933
Web site: www.russellathletic.com
Products/Services: Collegiate licensed apparel for men, women 
and children. Styles include basic fleece, T-shirts, fashion apparel 
and performance apparel . . . . . . . . . . . . . . . . . . . . . . . .Page 2

SPORTY K9  480-473-0443
Web site: www.sportyk9.com 
Products/Services: Licensed canine apparel and gifts . . . .Page 7

TOTAL COMPUTING SOLUTIONS 866-796-7600 EXT. 222
Contact: Steve Winters FAX: 801-756-1576
E-mail: steve.winters@total-computing.com
Web site: www.total-computing.com
Products/Services: POS systems, e-commerce, credit card mer-
chant services . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Page 15
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