
EVERY ISSUE of C/Stores on Campus goes to the heart of the market ... crisp and
crunchy, thick and juicy, sweetened and flavored with snack reports ... full to the brim
and beyond with hot and cold beverage features  ...  C/Stores on Campus carries a full
plate of foodservice topics, from microwave-friendly to branded concept ... and stacks its
pages high with high-demand retail food and grocery topics. Reports from campus
after campus, issue after issue, on top sellers and palate pleasers grace the pages of
C/Stores on Campus.
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MARCH

Closing: Jan. 16 — Materials: Jan. 22

NACS Preview Issue with Bonus Distribution at the
National Association of College Stores Convention, Anaheim, March 13-17

JULY
Closing: May 6 — Materials: May 12

NACUFS Preview Issue with Bonus Distribution at the
National Association of College and University Food Services Show, Milwaukee, July 7-11

OCTOBER
Closing: Aug. 28 — Materials: Sept. 3

NACS Issue with Bonus Distribution at the
National Association of Convenience Stores Show, Las Vegas, October 20-23

Additional Bonus Distribution at
National Association of College Auxiliary Services Annual Conference, Honolulu, November 8-11
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Beverages: Hot & Cold __________ Successful beverage operations across the country
Global Choices ________________ How to serve an increasingly diverse campus

population with "ethnic" products
Snacks & Candy: Sweet 'n' Salty __ Mainstays of every c/store

"Best in the Business" _________ In-depth profiles of award winners, in these categories:
    NACUFS Awards Marketing & Merchandising, Foodservice Applications,

C/Store Updating and The Big Idea (A Unique
Solution or Implementation)

Energy Bars & Drinks ___________ Fueling students "on-the-go"
Grab & Go ____________________ Heat 'n' Serve or Fresh-Prepared ...

deciding what works best for your school
Organics & Natural Products _____ Satisfy a growing movement on campus


