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Subway Launches Program 
Honoring Wounded Warriors

• MILFORD, Conn.

On Nov. 10, the Sub-
way restaurant chain 

launched a national pro-
gram honoring veterans 
through a partnership with 
the Wounded Warrior Proj-
ect (WWP).

The partnership sup-
ports the WWP’s vision 
to foster the success of 
wounded warriors, helping 
to recognize this segment 
in Subway locations nation-
wide.

“Teaming  up  wi th 
Wounded Warrior Project lets us say ‘thank you’ to the men and women 
who have sacrificed so much for our country,” said Jeff Larson, Vice Presi-
dent (VP) of Global Marketing, Marketing Development and Activation for 
Subway. “We have over 300 locations serving U.S. military bases around the 
world as well as many franchisees who are also veterans in our system, each 
trying to make a difference in their communities. We want to recognize this 
important part of our Subway family throughout the year.”

As part of this collaboration, Subway will highlight, on its website and 
Facebook page, inspirational stories of WWP alumni who have overcome 
major challenges upon returning from warfare. In addition, video content 
featuring WWP alumni and its mission will go live on the subway.com web-
site, and the chain will encourage followers of its Twitter account to join in 
the conversation using the #SUBWAYSalutes hashtag. 

Fans using the hashtag could win Subway gift cards throughout this past 
November’s Veterans Day weekend.

Subway will also donate $111,112 to WWP to help fund programs re-
lated to the improvement of the lives of wounded warriors. Additionally, the 
program plans to launch an online campaign to encourage Subway “fans” 
to recognize veterans.

The brand will also institute a program to reduce the costs for the purchase 
of a Subway franchise for interested military veterans.

Subway locations across the country, such as the restaurant (shown above) 
at Mountain Home AFB, Idaho, will participate in the program, which will 
also be promoted via social networking sites including Facebook and Twitter.

• JB PEARL HARBOR-HICKAM, Hawaii

On Nov. 29, Army & Air Force Exchange Service (AAFES) 
Hickam Exchange shopper Nurjan Sakagawa was pre-

sented with a 2013 Smart Car, which she won in Promotions-
In-Motion’s SmartCar Sweepstakes sponsored by Welch’s. 

Sakagawa, a homemaker, beat out thousands of other 
contestants who entered the Welch’s-sponsored car giveaway 
throughout the U.S. More than 2,000 entrants at Hickam 
Exchange, and 4,000 Hawaii-wide, entered the contest. The 
vehicle, festooned in a colorful and distinctive Welch’s Fruit 
Snacks car wrap, is valued at approximately $13,500. 

In the photo, Nurjan (center) and her husband, Ryan (right), 
a retired Air Force master sergeant, are all smiles as Air Force 
Col. Dann S. Carlson, vice commander of the installation 
here, presents the title for the new car to the lucky couple. 

AAFES, Mars and MillerCoors 
Team Up in Ford Truck Giveaway

• DALLAS

Mars Combos and Miller Beer teamed up to give away two Ford F-150 trucks 
at Army & Air Force Exchange Service (AAFES) stores in the “Truckin’ 

Into Summer” contest in fiscal 2012.
Entrants from Fort Hood, Texas, and JB Elmendorf-Richardson in Anchorage, 

Alaska, were chosen as the CONUS and OCONUS winners, respectively, from 
more than 4,000 online submissions. Each winner received a $24,500 check 
toward their new truck.

In the photo, Charles Lewis Thomas (center), the winner of the Ford F-150 
truck in the CONUS portion of the “Truckin’ Into Summer” sweepstakes, picks up 
his check earmarked for the new vehicle at the Fort Hood Clear Creek Exchange. 
Helping Thomas celebrate his good fortune were (left to right) Cathy Orona, 
main store manager; wife Linda Thomas; Paula Gunderson, Fort Hood general 
manager; and Tommy Cochran, MillerCoors sales manager.

The OCONUS winner was Tech Sgt. Jason Palle Mouritsen, JB Elmendorf-
Richardson. Mouritsen was stationed in Korea when the check presentation was 
made. His wife, Julia, accepted the check on her husband’s behalf. Mark T. Neeley, 
the exchange’s main store manager, and Sauiluma Schwenke, sales area manager, 
were among those also participating in the presentation.

In the contest, patrons were directed by point-of-sale (POS) materials to go to 
the exchange service’s shopmyexchange.com website and from there, they were 
forwarded to marsmilitary.com to enter the drawing. 

‘Smart’ Car for Lucky 
Winner of Welch’s Contest
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