
Jerky, long a stalwart of the 
packaged meat snacks subcat-
egory, is not only popular in 

military stores but also out-indexes 
versus jerky sales outside the gate.

It’s no surprise then that Ma-
rines, in particular, fit squarely 
into the demographic of those 
who gravitate toward this type 
of snack. And with younger ser-
vicemembers spending more time 
on base, their local Marine Corps 
Exchange (MCX) store is often 
not just the go-to destination for 
such purchases, but a vital resource 
in helping Marines maintain their 
energy levels and speed of recovery 
during a tough day of training.  

“The highest-indexing meat 
snack customer is 18-to-45 years 
old with 55 percent being male, active, on the go, 
and health conscious to some degree,” noted Ashley 
Davis, the MCX’s food category buyer. 

With Marines frequently finding themselves op-
erating in a generally “on-the-go” mode, and often 
engaged in high-energy activities, and in high heat 
and/or humidity environments, several product at-
tributes stand out where meat snacks and MCX stores 
are concerned. “They utilize shelf-stable snacks, and 
seek protein and wise calories. Military consumers 
are right in the ‘wheelhouse’ of those demograph-
ics,” Davis said. 

As such, jerky was a close second to DSD Salty 
Snacks by year-to-date fiscal 2014 snack dollar vol-
ume in MCX stores (see chart below).

Jerky planograms in high-volume Marine Corps 
stores can dramatically eclipse those found in civilian 
stores. Some MCX stores have some of the longest 
jerky planograms in retail, including one almost 60 feet 
long, located at MCAGCC Twentynine Palms, Calif.

E and C News asked Davis 
about this phenomenon, and she 
noted that five stores stand out as 
the top venues for jerky sales in 
the MCX system. “The highest-
volume stores have sets 16 feet or 
larger, with the very best going as 

large as 28 feet to 56 feet,” she said.
“Almost all the bag jerky being sold at MCX is 

in the ‘all-natural’ style, 
which is the traditional 
style of slicing meat, 
marinating, cooking it in 
a smokehouse, and pack-
aging,” Davis said. “The 
overall best-selling flavor 
is Teriyaki, followed by 
Original and Peppered. 
After the Peppered 
comes Sweet and Hot, 
Hickory varieties, and 
then a number of spicy 
offerings like Jalapeno, 
Cholula, and Sriracha, 
just to name a few.”

NEW JERKY VARIETIES
Newer varieties of jerky are coming on the market, 

and although none have yet made the top-sellers list 
in MCX stores, Davis said they are contributing to 
the category’s robust sales and assortment picture. 
“Turkey has probably had the most impact on both 
the total category and MCX, followed by a number 
of bacon jerky offerings,” she noted.
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Snack planograms at many 
MCX’s — such as here at 
MCRD Parris Island, S.C. (top) 
and at the MCAS Cherry Point, 
N.C., Package Store (below) 
—  offer a highly diverse mix 
of salty and protein-rich snacks 
including jerky, nuts and seeds.

Davis

A Snack Fitting the Marine Profile

‘The highest-indexing meat snack customer is 18-to-45 years old, with 55 percent being male, active, on the go, and health 
conscious to some degree. … They utilize shelf-stable snacks, and seek protein and wise calories. Military consumers are 

right in the “wheelhouse” of those demographics.’ — MCX Food Buyer Ashley Davis

MCX YTD Fiscal 2014 Top Snack Subcategories
  % of Snacks
Subcategories FY14 YTD Sales Category

1) DSD Salty Snacks  $4,066,658 18.9%
2) Meat Snacks $3,691,100 16.9%
3) Nuts and Seeds  $2,224,317 10.3%
4) Bakery  $1,764,000 8.3%
5) Warehouse Salty Snacks $1,405,000 6.6%
6) Breakfast $1,370,000 6.4%
7) Cookies and Crackers $1,277,000 6.0%

Note: Through Nov. 1, 2014.
Source: MCX

MCX YTD Fiscal 2014 Top Stores, Jerky Sales

SITE  SALES
1) MCAGCC Twentynine Palms, Calif., Main Store   $212,254
2) MCAGCC Twentynine Palms, Calif., Camp Wilson Marine Mart $174,186
3) MCB Camp Lejeune/MCAS New River, N.C., Main Store $131,988
4) MCAS Miramar, Calif., Jet Marine Mart  $111,053
5) MCB Camp Lejeune, N.C., Hadnot Point Marine Mart  $99,839

Notes: Jerky sales for these five stores totaled $729,320 through Nov. 1, 2014. Sales are rounded off.
Source: MCX

MCX Snacks and Jerky
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