
Patrons Count 
the Benefits
Of Omega 
Fatty Acids

While the inherent properties of fresh foods 
are one way patrons 
can address lifestyle 

needs, vitamins and supple-
ments are also a popular path 
military patrons may take to 
ensure they consume the 
amounts of heart-healthy 
nutrients they seek. Now 
well established in the mili-
tary resale channel, omega 
fatty acid supplements, that 
can be derived from a va-
riety of fish, seed, legume, 
vegetable, and nut sources, 
are widely available in ex-
changes and commissaries.

With the Omega fatty 
acid and hearth health trends 
poised for yet further growth in 
Army & Air Force Exchange Service (AAFES) 
stores in fiscal 2012, Sales Directorate (SD) Senior 
Buyer Lisa Lamers said that fish oil and CoQ-10 
capsules were among the key subcategories sparking 
supplement sales during fiscal 2011.

“The current growth trends in vitamins,” Lamers 
reported, “seem to be driven by new users, new item 
introductions, positive press and continuous growth 
of established subcategories like fish oil.”

Some of the top selling “heart healthy” supple-
ments in the AAFES assortment included Sundown 
Triple Omega 3-6-9, Sundown Fish Oil, Nature’s 
Bounty CoQ-10, and Nature Made Fish Oil; as well 
as the exchange service’s proprietary Exchange Select 
Triple Omega 3-6-9 and Exchange Select Fish Oil.

Lamers is optimistic about the outlook for these 
products in 2012, with the buyer anticipating that 
sales of vitamins and supplements overall will climb 
toward the $23.5-million mark

Starting the Day 
Off ‘Heart Healthy’
When it comes to packaged break-

fast foods, commissary patrons 
have a considerable menu of pref-

erences that influence their purchases of pre-
pared foods for this key meal occasion. With 
ingredients such as oats and whole grains 
ranking among those consumers prize as 
possessing “heart-healthy” attributes, cereal 
products rank high on patron shopping lists 
for the first meal of the day. 

According to Defense Commissary 
Agency (DeCA) Category Buyer Lisa 
Talcott, the matrix of considerations that 
are part of patron shopping decisions is 
even more complex. “Patron preferences 
for breakfast not only include freshness 
and taste, but also convenience, value, kids’ health, 
protein and increased snacking,” Talcott said.

‘HEALTHIER’ CEREALS
The agency continues to address these preferences through the category management process and 

with targeted new product launches. 
Since the list of attributes for products that may fall under the designation “better for you” is a wide 

one and can include cereals with whole grains, the list of breakfast products falling under this umbrella 
is relatively comprehensive. In the DeCA assortment, it includes a multitude of products ranging from 
General Mills’ Fiber One; Kellogg’s Fiber Plus; Kellogg’s Special K Low-Fat Granola and Quaker Whole 
Hearts Cereal, to popular children’s offerings such as Kellogg’s Frosted Mini-Wheats and General Mills’ 
Lucky Charms, labeled as good or excellent sources of such ingredients as calcium, whole grains or fiber.

Numerous line extensions also address the healthier attributes of well-known cereals. According to 
Talcott, who spoke with E and C News in mid-December, “Line extensions include Multi-Grain Cheerios 
with Peanut Butter, Dulce De Leche Cheerios, Frosted Toast Crunch, All Bran, and Rice Krispies Gluten-
Free.” The buyer added that of these line extensions, Rice Krispies Gluten-Free entered the commissary 
cereal assortment in mid-December, while the others were slated to make their commissary debuts in late 
December and early January.

NON-CEREAL BESTSELLERS
In addition to these best-selling cereals (see chart), DeCA stores carry a wealth of non-cereal break-

fast food SKUs, including pancake-related items, spreads and coffee.
Among the bestsellers in DeCA’s non-cereal breakfast assortment are Hungry Jack Buttermilk Pan-

cake Mix (32-oz.); Cary’s Pure Maple Syrup (12.5-oz.); Sue Bee Clover Blossom Honey (40-oz.); Jif 
Peanut Butter (28-oz.); and Folgers Classic Regular Roast Coffee (33.9-oz.).

Item Size
General Mills Honey Nut Cheerios 17-oz.
General Mills Honey Nut Cheerios 12.25-oz.  
General Mills Cheerios 14-oz.
General Mills Cinnamon Toast Crunch 17-oz.
Kellogg’s Frosted Flakes 17-oz.
General Mills Cheerios 18-oz.
General Mills Multigrain Cheerios 12.8-oz.
Kellogg’s Frosted Flakes 23-oz.
Kellogg’s Frosted Mini-Wheats 24-oz.
General Mills Lucky Charms 16-oz.
Kellogg’s Fruit Loops 12.2-oz.

Item Size
Kellogg’s Frosted Mini-Wheats 18-oz.
General Mills Cinnamon Toast Crunch
   Crispy Treats 12.8-oz.
Kellogg’s Rice Krispies 12-oz.
Kellogg’s Raisin Bran 20-oz.
Kellogg’s Raisin Bran Crunch 18.2-oz.
General Mills Lucky Charms 11.5-oz.
General Mills Rice Chex 12.8-oz.
General Mills Cheerios 8.9-oz.
General Mills Trix 10.7-oz.
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DeCA stores offer customers numerous breakfast 
cereal choices. Patron preferences for breakfast 
not only include freshness and taste, but also 
convenience, value, kids’ health, protein and in-

creased snacking.
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