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AAFES’s Presence 
Felt at ‘CAMO’ Event

     
• ARLINGTON, Texas

On Jan. 19, Cowboys Stadium hosted ap-
proximately 500 servicemembers, veterans 

and military family members during the inaugu-
ral “Challenge America Military Opportunities 
(CAMO)” event, billed as a “first of its kind” 
day of fun with a focus on comprehensive sol-
dier and family fitness.

Dallas-based sports and health profession-
als, Exchange representatives, veteran and other 
organizations, and subject experts conducted 
seminars at the “Family Fitness Day” event, 
where  health, servicemember transition, em-
ployment and family issues were addressed. 

AAFES Outreach Team members, Staff Sgt. 
Mark Matthews, USA, Military Outreach Non-
Commissioned Officer (NCO) and Exchange 
Military Outreach Coordinator Maj. Ray Lamy, 
USAF, (Ret.), spoke with CAMO attendees 
about health and fitness options available to 
them, including the “Be Fit” initiative.

Celebrity physician Dr. Mehmet Oz and 
“Biggest Loser” television show physical fit-
ness trainer Dolvett Quince conducted seminars 
during the event. 

DeCA’s Financial Accountability 
Rated Top-Notch by Independent Auditor

• FORT LEE  

For the 11th consecutive year, the Defense Commissary Agency (DeCA) 
earned an “unqualified opinion” for its financial statements, as certified 

by an independent auditor. This means that the agency’s financial statements 
are fairly represented in accordance with generally accepted accounting 
principles.

Earning this unqualified opinion means that “every dollar appropriated to 
deliver the commissary benefit and every dollar generated in sales is accounted 
for,” said agency Director and Chief Executive Officer (CEO) Joseph H. Jeu.

“Meeting the highest standards in managing our financial resources 
remains a source of pride for us,” Jeu said. “We want American taxpayers 
and all our customers to know that their dollars are accounted for, the com-
missary benefit remains financially sound, and we remain vigilant stewards 
of our appropriations.”

DeCA’s financial statements reflect the agency’s use of appropriated 
funds to deliver the commissary benefit. The agency receives nearly $1.4 
billion in appropriated funding and generated $6.093 billion in sales volume 
during fiscal 2012. It also processed an all-time high of nearly 98 million 
transactions in its stores and delivered almost $2.7 billion in savings to its 
customers during the fiscal year. The agency also generated more than $312 
million in patron surcharge funds — monies that are used to fund new stores 
and equipment, and to renovate or replace existing facilities.

“This report represents the culmination of another year of hard work from 
the entire DeCA team,” said Larry Bands, DeCA’s chief financial executive. 
“What we do is important because it contributes to the enduring strength 
of the commissary benefit, and that contributes to our national defense.”

EFFICIENCY, ACCURACY
During quarterly reporting periods, agency accountants prepared for the 

annual audit by collecting financial data. Auditors from CliftonLarsonAl-
len (CLA), one of the largest certified public accountant (CPA) firms in the 
country, reviewed the agency’s fiscal 2012 financial statements, along with 
internal controls over financial processes.

After several years of being audited by KPMG, this was the first time 
that CLA participated in the financial auditing process with DeCA. The CPA 
firm checked DeCA’s reports for efficiency and accuracy in areas such as 
time and attendance; annual inventories of resale stocks; equipment inven-
tories; property accountability; and information technology (IT) controls 
over financial systems. 

“We’re intensely focused on excellence in financial reporting,” said 
Cynthia Morgan, DeCA’s director of accounting. “We’re hard at work behind 
the scenes so commissary customers can enjoy their shopping experience, knowing that their benefit 
rests on rock-solid financial ground.”

The audit also examined DeCA’s financial connection to organizations such as the Defense Finance and 
Accounting Service (DFAS) and the Defense Logistics Agency (DLA), both located in Columbus, Ohio.
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• VIRGINIA BEACH

The Navy Exchange Service Command (NEXCOM) 
recently named Lisa Matthews as its sporting goods, 

tactical and bicycles category buyer in its headquar-
ters based General Merchandise Group (GMG), and 
confirmed it was developing a “A Better You” concept 
sales area.

On Feb. 4, Matthews — formerly NEXCOM’s long-
time Navy Pride buyer — succeeded Grace Cook in the 
sporting goods/tactical areas. 

 Cook is now responsible for the new category, which 
covers vitamins and supplements, including fish oil, weight 
control products, and other select wellness products, to 
be merchandised in the new A Better You area. 

Matthews started her NEXCOM career in 1999 as a 
planner for cosmetics, and two years later, she became 
the Navy Pride buyer. Although mainly responsible for 
Navy Pride during her career as an exchange buyer, 
her past duties have also included time as the NEX’s 
luggage buyer.

NEXCOM Names Cook to ‘A Better You,’
Matthews Takes On Sporting Goods, Tactical

CookMatthews

Marketing Outreach Team NCO Staff Sgt. Mark Mat-
thews, USA, alerts a “CAMO” event attendee about 
seminars and activities covering issues ranging from 
servicemember employment transition to health and 

fitness.
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• DALLAS

On Jan. 30, Army & Air Force Exchange Service (AAFES) Director and Chief 
Executive Officer (CEO) Thomas “Tom” Shull (left) was joined by Fisher 

House Executive Vice President Jim Weiskopf (right), Senior Enlisted Advisor Chief 
Master Sgt. Tony Pearson and Exchange vendor partners in a tour of the 21-suite 
Dallas Fisher House, located on the grounds of the Veterans Administration North 
Texas Healthcare System.

The Dallas Fisher House is one of 11 such facilities in Texas that provide tempo-
rary living quarters for military families when former and current servicemembers 
must remain at medical facilities for extended stays.

Fisher House Program Manager Lydia Gray-Henderson led the Exchange and 
vendor tour of the Dallas facility. The 16,800 square foot house was dedicated on Oct. 
16, 2009, at a cost of $6 million. Fisher House Foundation contributed approximately 
$3 million of that amount, and Maj. Richard S. “Dick” Agnew, USA, (Ret.), chaired 
the committee that raised the other $3 million in matching funds. 

 • FORT BELVOIR, Md.

On Feb. 5, the United Service Organizations (USO) opened the largest center 
in its storied history, a more than 20,000-square-foot facility here.

Under construction for a year, the USO Warrior and Family Center at Fort Bel-
voir was said by the organization to have been specifically designed “to promote a 
community of care and provide resources, programs and support to our men and 
women in uniform, especially our wounded, ill and injured troops as they prepare 
to return to active duty or transition to the next phase of life.”

The center is an integral part of the installation’s Warrior Transition Unit 
(WTU) Complex. The USO amenities on the center’s grounds provide a central 
gathering place to enhance the most important non-clinical needs of the patients 
and their families. 

Strategically located directly adjacent to the WTU, recuperating servicemem-
bers and their families and caregivers have easy access to the hospital and a host 
of support services to help in their recovery process. 

The building — manned by eight staff members and about 350 volunteers — 
includes a business center, dining room, healing gardens as well as a game room 
and music room, and will provide a meeting place for USO Warrior and Family 
Care programs and activities that promote physical health and recreation; family 
strengthening; positive behavioral health; education; employment; and community 
reintegration.

“This building says in structure and activities what words can’t say,” said Lt. 
Gen. William J. Troy, USA, director of Army staff. “We care about you, we love 
you, and we are going to be with you the entire way. This is the most eloquent 
testimony that there could ever be — that we care about our servicemembers and 
their families.”

Opening on Feb. 6, the more than 20,000-square-foot USO Warrior and Family Center at 
Fort Belvoir serves wounded and ill servicemembers by promoting a host of support services 

to help in their recovery process.
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Bianchi to Speak at HRALA 
Jerry Jared Gala

• NORFOLK

Rear Adm. Robert J. Bianchi, SC, USN 
(Ret.), the Navy Exchange Service Com-

mand (NEXCOM) chief executive officer 
(CEO), has been named as the featured speaker 
at the annual Hampton Roads Chapter of the 
American Logistics Association (HRALA) 
Jerry Jared scholarship fundraising gala.

This year’s event is scheduled for April 2 
at the Norfolk Botanical Gardens, and will 
honor the memory of the late Ollie Bates III, 
a military resale sales and marketing veteran 
and six-term president of the ALA Hampton 
Roads chapter, who passed away in November 
2012 (see E and C News 12/12).

The HRALA is preparing a slideshow presentation highlighting Bates’ 
military resale career. Tommie Draper, vice president, national accounts, 
Overseas Service Corp., will deliver a few words about Ollie and present 
a plaque to Bates’ family members who are expected to attend the gala. 
The HRALA is planning to name a scholarship for Bates, who was a six-
term president of the chapter and was headquarters representative of Mid 
Valley Products at the time of his death.

All net proceeds from the gala will support the HRALA Military Resale 
System Scholarship and charities funds. The HRALA annual scholarships 
are awarded to deserving students who are dependents of military families 
or employees of the military resale system.

In 2012, the HRALA broke all records for the scholarship and charity 
funds. There are four levels of corporate sponsorships available this year — 
Platinum at $2,500+, Gold at $1,500, Silver at $1,000 and Bronze at $750. 

The organization is actively soliciting silent and live auction items for 
this year’s event. At the 2012 gala, auctioned items included an original Eli 
Manning/New York Giants autographed helmet; Coby HDTV and assorted 
electronics; Taylor-Made golf set; gift baskets; Jimmy Buffett signed prints 
and guitar, and other golf equipment and apparel.

Largest USO Center Opens Doors for Troops, Wounded Warriors, Families
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AAFES, Vendor Partners, 
 Visit Dallas Fisher House




