PHOTOS: P&G MILITARY MARKETS

* FORT BLISS
he Dr Pepper Snapple Group had

a significant presence at the com-
missary opening here on June 29, with
special displays that “revved” up the
special day for patrons.

In the first photo, Maj. Gen. Dana
J.H. Pittard, USA, First Armored
Division and Fort Bliss command-
ing general, makes his best “Easy
Rider’ pose atop one of the Dr Pep-
per Snapple Group displays as he
prepares to “glide away” on an XL
1200N Sportster, which was provided
courtesy of Barnett Harley-Davidson,

El Paso, Texas. The motorcycle was
among the prizes in drawings and contests that patrons entered dur-
ing the week-long opening celebrations.
In the second photo, the Dr Pepper Snapple Group Team join with Maj.
Gen. Pittard in welcoming the new commissary to DeCA’s worldwide store

Military Sales Team Wins ‘Top Team’ Award

* ATLANTA

During the Procter & Gamble (P&G)

annual North America sales meet-

ing on June 9, the P&G Global Military

Team was recognized as the 2011 P&G

“Top Team” for the successes it recorded

in volume, sales and organizational devel-
opment.

In recognition of the team’s accom-
plishments, Vice President, P&G North
America Customer Business Development
Mike Malenfant (photo above, left), Group President, P&G North America Melanie Healey (second
from right) and P&G Global Consumer Business Development Officer Bob Fregolle (right) presented
Team Manager David Sisk (second from left) with a crystal trophy.

In the team photo were (first row, left to right): Anthony Kerr; Erin Danielson; Brad Kho; David
Sisk; Kathy Wolfe; Houston Marchman; Carla Williams; and Allison Schaeffer; (second row, left to
right): Rob Wilson; Paula Parsons; Barbara Kelly; Blake Mason; Teri Klein; Perri Brackett; Don
Irvin; Kirk Enslin; and Maria Vargas; and (back row, left to right): Cameron Ferguson; Tim Atwood;
Jamie Zackary; Ron C. deBaca; Tom Windall; Jeff Erickson; George Crandall; Don Homer; Tom
Seifert; and Terry Stroede.

Missing from photo but also members of the P&G Global Military Team were Harriet Abdullah;
Ron Bacu; Scott Dunajcik; Evelyn Frye; Gail Mahon; Bob Peacher; Melissa Simko; Meg Dono-
ghue; Jennifer Jones; and Rosalie Walters.

P&G continues to devote dedicated resources focused on the military shopper.
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‘Revving Up’ Grand Opening

network. Along with Pittard (third from left) were (from
left) Dr Pepper Snapple Group Division Manager Michael
Gallagher; Field Marketing Manager Brian Castillo; National Account
Executive-Military Bob Schneller; Sales Vice President Ron Dixon; and
Eddie Gonzales, sales manager with Kalil Bottling Co.

Navy Exchange
Welcomes
Tuskegee Airmen

* NS NORFOLK

On June 30, Watt/Spohn Universal (WSU)

sponsored the appearance of the Tuskegee

Airmen at the base’s Navy Exchange Service
Command (NEXCOM) main exchange.

The airmen were the first African-Ameri-
can aviators in the U.S. armed forces. Formally
known as the 332nd Fighter Group and the 477th
Bombardment Group of the U.S. Army Air Corps,
their heroics during World War II were legend-
ary, and they received numerous military awards
and commendations for their actions and their
service.

Shown in the photo (standing, left to right) are
representatives of the sponsoring company Sam
Nelson, WSU president; Lou Mungin, WSU di-
rector of sales; Cory Belkov, WSU vice president
(VP), Business Development; Tuskegee Airmen
Sgt. Harry Quinton, USA-Air Corps (Sep.); and
(seated, left to right) Chief Master Sgt. Grant
S. Williams Sr., USAF (Ret.); and Cpl. William
Gore Sr., USA-Air Corps (Sep.).
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