
ferent and nicer in here.”
For 1st Lt. Ellen Stovall, USA — a shopper since the days she followed her 

parents to the post commissary — the new store was a welcome upgrade. “I don’t 
go anywhere else because the commissary is the best deal, they’re so friendly, 
why go anywhere else?” she noted. “This commissary is beautiful and it’s huge. 
As big as Fort Campbell is, I think we definitely needed the space, and it’s nice 
and clean and well laid out.”

As Amy Ackerman, sales and marketing manager of agency produce sup-
plier Military Produce Group (MPG), made her way through the store, she said:  
“Continuing on to the rear of the department, your first instinct is to go around 
the swarm of shoppers, but you sneak a peek through a gap in the crowd and you 
are stopped in your tracks. Did that sign say ‘10 ears of corn for $1?’ 

“You can’t pass up this value — and look at that quality! ... As you mosey on 
to do the rest of your shopping, you look at the treasures in your cart and think to 
yourself, ‘I’m going to need two carts!’”

Along with numerous festivities to welcome the new store to the installation, 
DeCA’s industry partners provided special promotional offers, giveaways and 
food samplings for customers to win prizes and add to their savings. Industry 
members also brought in popular oversized brand characters, a juggler, a balloon 
artist, a tower climb and an inflated slide to entertain patrons, both young and 
young at heart. 

• FORT CAMPBELL, Ky.

A new $24 million, 122,000-square-foot Defense Com-
missary Agency (DeCA) commissary — one of the 

largest in the agency’s worldwide portfolio  — opened here 
June 13. The new K-5 facility, based at the home of the Ar-
my’s 101st Airborne Division, has about 20,000 additional 
square feet of sales floor compared with the former commis-
sary, and carries a stock assortment of 18,000 items. 

In addition, the new commissary features energy efficient 
lighting, heat and air systems. More self-checkouts were 
added to the new store — bringing the total to eight of the 
store’s 20 checkouts — and expanded departments include 
deli, bakery, meat and produce, sushi-to-go, rotisserie chick-
en and custom-made sandwiches.

GRAND OPENING REMARKS
“This new commissary is the largest building on post,” 

said Fort Campbell Garrison Commander Col. Perry C. 
Clark, USA, during the grand opening ceremony. “It is sig-

nificantly larger than our former commissary, which was about 56,000 square 
feet. The new décor and overall look of the store are both very impressive, and 
you’ll notice right away the fresh and very modern appeal.” The new larger store 
will service a military community that has grown with the return of troops from 
deployments, and one that is popular among retirees.

DeCA Director/Chief Executive Officer (CEO) Joseph H. Jeu reminded the 
crowd — many of whom arrived as early as 5:30 a.m. — that the commissary 
was financed by the 5-percent surcharge attached to their grocery bill, a fund 
used to pay for construction and renovation of commissary facilities.

“Every time you think about your commissary, I want you to know that our 
entire DeCA team is here for you, to give you the best service, best products and 
best prices of any grocery store in the world,” Jeu said. “Our standards for cus-
tomer service are high because our customers are you — the men and women in 
uniform who serve and protect our nation — and your families.”

CUSTOMER APPRECIATION
“This grand opening is exciting, because we have a brand new store, a big-

ger store than we had before – a lot more room, a lot more products,” said Store 
Director Tony Matthias.

The store’s customers agreed. “I like how this store is a lot bigger, and there’s 
a lot more stuff in here than the previous store,” said Spec. Anthony Blank, USA.  
“This exceeds my expectations of what I thought it was going to be. It’s a lot dif-
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Patrons Cheer New Fort Campbell Commissary, ‘Why Go Anywhere Else?’ 

Patrons gather at the front entrance of the new 
122,000-square-foot Fort Campbell, Ky., Com-

missary prior to its June 13 grand opening. 

DeCA Director/CEO Joseph H. Jeu (left) and 
Fort Campbell Garrison Commander Col. 

Perry C. Clark, USA, share their thoughts on 
the new Fort Campbell Commissary.

Aerial view of the Fort Campbell Commissary, 
looking at the checkout area. The new store has 20 

checkouts, including eight self-checkouts.
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