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The Veterans Canteen 
Service (VCS) recent-

ly served as a “Platinum” 
sponsor of the 34th National 
Veterans Wheelchair Games 
(NVWG), which were held 
here Aug. 12-17. The event, 
presented annually by the De-
partment of Veterans Affairs 
(VA) and Paralyzed Veterans 
of America, is open to all 
U.S. military veterans who 
use wheelchairs for sports 
competition as a result of 
spinal cord injury, certain 
neurological conditions, 
amputations or other mobility impairments, and are focused on providing 
therapeutic, holistic treatments through adaptive sports.

This year marked the 14th time that the VCS sponsored this event, de-
scribed as the largest annual wheelchair multi-sports event in the world. 
The VCS also served as one of the event host sponsors for the Air Pistol 
competition and the NVWG Athlete Block Party.

“VCS was honored to be a Platinum Sponsor for the 34th National Veterans 
Wheelchair Games,” said Jim Leahy, the VCS’s acting chief operations of-
ficer (COO). “Incorporated in our mission is our commitment to support the 
Department of Veterans Affairs’ goal to provide outstanding, quality health 
care. Therefore, the Games present an opportunity for the VCS to promote 

healthy living, rehabilitation and camaraderie among the ath-
letes. Our partnership with VA’s Rehabilitation Events serves 
to enhance our goal of ‘giving back’ to the VA community.”

“The support of our sponsors is vital to the success of the National 
Veterans Wheelchair Games,” said Al Kovach Jr., national president of 
Paralyzed Veterans of America. “We thank VCS for their support throughout 
the years of this important rehabilitative event for our disabled veterans and 
their commitment to our veteran wheelchair athletes.”

“These Games are empowering Veterans with disabilities to improve their 
lives through sports and recreation,” said NVWG Director Dave Tostenrude. 
“The athletes return home with the attitude and information of what they 
can do, versus, what they cannot.”

For more information about the National Veterans Wheelchair Games, 
please visit www.pva.org/wheelchairgames.

Coca-Cola North America’s Military Division welcomes 
Sarah Mitchell as its Vice President, Military – National 

Retail Sales. She is responsible for optimizing the company’s 
performance across the worldwide military marketplace.  

Mitchell joined Coca-Cola Enterprises, U.K., in 2001, 
and following that appointment, she held several positions 
with the Commercial function, leading Coke and Diet Coke 
category commercialization for the South East U.K. and 
London regional marketing programs, Foodservice, and Vend-
ing, as well as On-Premise Channel Marketing, and Sports 
Drinks Category Commercialization and Innovation. Prior 
to joining Coca-Cola, she held positions at GlaxoSmithKline 
(Nutritional Beverages), Carlsberg-Tetley (Brewing) and with 
several U.K. grocery and clothing retailers.

In 2008, Mitchell relocated to Atlanta to lead the Marketing Operations team for 
Coca-Cola Enterprises. Since then, she launched several portfolio management pro-

cesses and tools, as well as served on a board to reduce damaged product losses by more 
than $10 million annually. In 2010, during the integration of Coca-Cola Enterprises and 
Coca-Cola North America, she was selected to manage a Commercial Center of Excellence, 
designed to optimize Coca-Cola’s commercial planning, customer/field communication and 
results measurement processes and tools.

In 2011, Mitchell joined the company’s Business Transformation Office, where she was 
Chief of Staff. She was also responsible for managing several significant enterprise transfor-
mations including Military channel optimization, Coca-Cola Freestyle expansion to retail, 
and Warehouse Juice Broker Optimization. In her role prior to Military sales, Mitchell was 
responsible for the Coca-Cola North America Group’s largest indirect procurement initia-
tive, which was designed to deliver more than $50 million by 2016.

Mitchell is a graduate of University of Central Lancashire in the U.K. and holds a Bach-
elor of Arts degree in Business.
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Carlos Guizar, facility project planner at the Navy Exchange 
Service Command’s (NEXCOM) West Coast Office in 

San Diego, Calif., was recently named the command’s 2013 
Headquarters Associate of the Year.

Guizar led a team of seven craft and trade personnel during 
a 24-week major renovation project at the Pearl Harbor Ex-
change, JB Pearl Harbor-Hickam, Hawaii. Originally intended 
as a contracted project, the significant phasing aspects of the 
$5.9 million renovation, along with an operational requirement 
to complete the work before the holiday season, led NEXCOM 
to turn to its in-house West Coast facilities team. 

“Carlos and his team arrived at NEX Pearl Harbor in late 
May 2013 and executed the work on schedule and significantly 
under budget, completing it by the end of October 2013,” said 
Jeff Voltz, the exchange service’s vice president (VP), Facilities. 
“He coordinated closely with store personnel to minimize impact 
to retail operations, including working the initial phases of the 
renovation after hours. He also provided technical support to 
the NEX Pearl Harbor facilities team, which was concurrently 
updating portions of the second floor of the store.”

“ENORMOUS CHALLENGE”
In spite of what NEXCOM called “the enormous challenge, 

including lack of familiarity with the location and a myriad of 
equipment and material availability issues,” Guizar remained 
“flexible and dynamic, altering schedules and tasks to keep his 
team functioning at the performance level needed to complete 
the project on time and on budget.”

Guizar’s team installed new floor tile and carpeting, widened 
and changed store aisles and installed 
new store fixtures and shelving. They 
also incorporated NEX branding 
elements into the store, including a 
heritage wall, and new and improved 
directional signs. 

In addition, they upgraded the look 
of the Flower Shop, the customer ser-
vice area and elevators, and created 
a watch and sunglass concept shop. 

“This was the largest endeavor 
of this type executed by in-house 
NEXCOM associates.” Voltz said. 
“We appreciate the project support 
provided to the crew by the Joint 
Base staff. This was a complex and highly visible renovation 
at a location which is extremely sensitive to sales disruptions. 
Carlos and his team persevered, and had the store ready for 
the 2013 Navy Blue Holiday shopping season.”

NEXCOM Names Guizar 2013 
Headquarters Associate of the Year
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VCS ‘Gives Back’ to VA Community as 
‘Platinum’ Sponsor of 2014 National Wheelchair Games

Coca-Cola Names Mitchell North America 
VP Military — National Retail Sales
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