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More than $6 billion a year is 

committed to breast cancer 
research and awareness, and the 
companies that supply products to 
military exchanges and commis-
saries rank among the most ardent 
supporters of this cause, approach-
ing it not as a marketing opportuni-
ty but as a corporate commitment.

Whether it is support for Su-
san G. Komen for the Cure, the 
Breast Cancer Research Founda-
tion (BCRF) or the National Breast 
Cancer Foundation (NBCF), indus-
try devotes millions of dollars each 
October — and also throughout 
the year — to education to raise 
awareness, and to valuable funding 
for research.

Along with financial contribu-
tions, industry creates innovative 
packaging displaying the distinctive 
pink ribbons and other pink-themed 
looks to products and programs to 
keep Breast Cancer Awareness 
month top of mind among patrons 
and all who can help further the 
cause and make a difference.

While space constraints prevent 
E and C News from listing all of 
the companies sponsoring related 
promotions, the following is a sam-
pling of what is happening in the 
world of military resale.

NorthlaNd Juices – apple & eve
For nearly a decade, Northland Juices’ successful “Drink to Pink” 

program has become a highly identifiable and stalwart beacon of sup-
port for the BCRF cause. Specially labeled Northland Juice products 
are available at Defense Commissary Agency (DeCA) stores this month, 
and for each 64-oz. juice container purchase in commissaries around 
the world, the company donates 25 cents to the BCRF.

In 2012, Drink to Pink nationwide — including civilian retail — 
contributed more than $600,000 to the research foundation.

Northland Juices, a division of Apple & Eve, has worked with DeCA 
for the last eight years. “DeCA clearly makes it a priority to support this 
program, they go above and beyond,” said Donna Tavetian, Northland 
Juices product manager, Apple & Eve.

Tavetian said military spouses typically decorate DeCA commissaries 
in the days and even weeks leading up to the October event with pink 
ribbons and other themed displays. “Their support is just outstanding,” 
she said. “They come in with 
so much excitement to make 
this month-long event suc-
cessful. We couldn’t do this 
without the support of store 
personnel.”

 pepsico
PepsiCo Inc. registered more than 1,000 employees, friends and family members for the Komen 

Greater New York City Race for the Cure — the premier fundraiser of the Greater New York City 
Affiliate of Susan G. Komen. The race was held Sept. 8 in Central Park, and Team PepsiCo set a 
2013 record for the largest race team.   

The race raises millions of dollars each year to underwrite vital breast health services for 
uninsured and underinsured New Yorkers who might otherwise go without breast health screen-
ing, treatment and support services.  

Renee Garbus, vice president and assistant treasurer of PepsiCo, and Komen Greater New York 
City board member, has served as co-captain of Team PepsiCo for the last five years. “I’m always 

amazed at the level of passion behind our 
employees,” Garbus said. “The response 
that we’ve received for this year’s race 
is a testament to that passion and shows 
what we can accomplish when coming 
together for such an important cause.” 

PepsiCo’s SunChips brand is a current 
Susan G. Komen National Race Series 
sponsor, and several products from the 
PepsiCo portfolio were handed out at the 
Komen Greater New York City Race for 
the Cure, including: Gatorade; Aquafina; 
Propel; Tropicana Farmstand; O.N.E. 
Coconut Water; SunChips; Baked Lay’s; 
and Quaker Chewy Bars.

Northland Juices continues its “Drink 
to Pink” program in commissaries this 

October, in which the company donates 
25 cents toward BCRF research for every 

bottle of 64-oz. juice container sold.
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Industry Philanthropy

Bic
For the past five years, BiC USA Inc. has sup-

ported Susan G. Komen through limited-edition 
product and packaging distribution, and cash do-
nations, totaling more than $500,000. 

BiC’s limited-edition product lineup in sup-
port of the cause is extensive, and has expanded 
in 2013 to include the new BiC Tech 2-in-1 Stylus 
and Pen, which is a high-quality stylus and retract-
able ballpoint pen featuring a metallic pink barrel.

Several other BiC products in the Susan B. Ko-
men campaign include the Atlantis retractable ball 
pen, a leading BiC design featuring a pink barrel 
with contoured grip and smooth-writing pink ink. 

BiC’s popular the ReAction Mechanical Pencil, 
which features a pink barrel, a comfortable full-
length grip and a long-lasting lead is also part of the 
program as are office essentials such as Wite-Out EZ 
Correct Correction Tape in a pink dispenser; and the 
Triumph Retractable Gel with its renowned smooth 
and comfortable writing characteristics.

GeNeral Mills
Starting in September, more than 20 

General Mills’ brands began carrying pink 
“Save Lids to Save Lives” lids. 

For each pink lid received by June 30, 
2013, General Mills donated 10 cents to 
Susan G. Komen, up to $2.5 million. 

In 2013, for the first time, Save Lids to 
Save Lives will expand beyond its Yoplait 
line to include the following General Mills 
brands: Green Giant; Hamburger Helper; 
Progresso; Honey Nut Cheerios; Cinnamon 
Toast Crunch; Fiber One; Total; Nature Val-
ley; Pillsbury; Betty Crocker; and Bisquick.

For the past 14 years, General Mills has 
supported the breast cancer cause through 
programs like Yoplait’s Save Lids to Save 
Lives pink lid campaign and Pink Together, 
a social community for those touched by the 
disease. Through these and other initiatives, 
the company has contributed more than $50 
million to the breast cancer cause.   

coca-cola
Continuing its long-standing commit-

ment to the National Breast Cancer Foun-
dation (NBCF), Coca-Cola said it would 
donate $100,000 in 2013 to the organiza-
tion through the sales of FUZE, Honest Tea, 
and evian products as part of the company’s 
“Raising Awareness One Sip At A Time” 
campaign in which it and its retail partners 
are supporting NBCF. Coca-Cola said it 
is donating $50,000 on behalf of the three 
beverage products listed, and participating 
dealers are donating the other $50,000.   
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streaMliGht
Streamlight Inc., a leading 

manufacturer of high-perfor-
mance flashlights, recently 
donated $107,000 to BCRF; 
to date, it has donated nearly 
$337,000 from proceeds of 
its “pink” flashlight products, 
which are designed to raise awareness of the disease and 
the ongoing campaign to support efforts to find a cure.

The company is donating $5 from each sale of its 
recently introduced Pink Strion LED tactical light, as 
well as $1 from sales of pink versions of its Nano Light 
and 2AA ProPolymer flashlights.

“Breast cancer affects millions of women and their 
families, and Streamlight is proud to continue doing 
our part to help raise money for a cure,” said Loring 
Grove, Streamlight’s global brand manager, and a 
breast cancer survivor.

Jelly Belly
Since the program began in 2007, Jelly Belly Candy Company 

has donated more than $120,000 to BCRF. This year, dedicated 
packages of Fruit Punch flavor Sport Beans jelly beans by Jelly 
Belly will benefit the cause. 

“While October is Breast Cancer Awareness month, sales from 
our program contribute to the foundation year-round,” said Rob 
Swaigen, vice president of marketing for Jelly Belly.

The Sport Beans “pink ribbon” packaging includes a pledge to 
donate 5 percent of the sales of Sport Beans Energizing Jelly Beans 
— up to $40,000 annually — to the non-profit group.

For the past five years, BiC has supported 
Susan G. Komen through pink-packaged 

writing instruments and stationery products.

Jelly Belly supports the Breast Cancer Research Foundation (BCRF) 
through its Sports Beans line of sports performance jelly beans featuring 

the iconic pink ribbon on the resealable fruit punch jelly beans bag.

Streamlight donates 
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LED tactical light to 
the Breast Cancer 

Research Foundation.
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