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Now in its seventh year, Snow-
ball Express continues to 
grow in the number of par-

ticipants, a development that Execu-
tive Director Francis “Buck” Kern 
sees as a poignant reminder of the 
sacrifices made by servicemembers, 
and the toll it has taken on those fami-
lies left behind.

Snowball Express, which honors the children of 
fallen military heroes who have died since Sept. 11, 
2001, “is unfortunately growing,” in size, Kern said. 
“We have so many servicemembers being killed, and 
our mission is to never forget them. Today, many of 
our soldiers are returning home and are being reunited 
with their families. We must remember that many 
families will never be reunited with their hero. Many 
soldiers made the ultimate sacrifice for our freedom 
and their children will never be reunited with their 
dad or mom.”

Nearly 2,000 children, ages 5-18, 
and their surviving parent will ar-
rive here for Snowball Express VII, 
Nov. 30-Dec. 3 — four days of what 
event organizers believe will be a 
life-changing experience. 

Military resale suppliers and 
brokers play a major role in helping 
make this annual event a huge suc-
cess, as executives donate time and 
companies provide funding so that 
families can enjoy special events, 
such as the Cirque du Soleil acrobats 
appearing at the AT&T Performing 
Arts Center, here; or other activities 
including a trip to Six Flags over 
Texas; a cattle run; a private rodeo; 
and a concert by Gary Sinise and the 
Lt. Dan Band at the renowned Billy 
Bob’s Texas entertainment facility 

in Fort Worth.
“December is a very difficult time of year for these 

kids to go through the holidays without their hero,” 
Kern said. “What we hope is that these four days show 
them that it’s OK to smile, to laugh again. We like to 
call it, ‘Healing through Fun.’ This gives the children 
the chance to talk things through while realizing they 
are not alone.”

American Airlines, the presenting sponsor, charters 
nine planes to pick up the children and their parent 
out of several cities to fly them to Dallas. 

At the American Logistics Association (ALA) 
65th annual convention in Washington, D.C., Oct. 1-3, 
Kern and Marty Johnson, sales director, Government 
Sales Division, E.&J. Gallo Winery, and a Snowball 
Express board member, each addressed the gathering 
on the importance of getting behind this philanthropic 
effort.“Snowball Express is something I am very pas-
sionate about,” Johnson told the group. 

The event has created strong bonds among the 
participants — youngsters and adults alike, Kern said. 
One survey found that 74 percent of Snowball Ex-

press parents who met at the event stay in 
touch throughout the year, and 96 percent 
of spouses said that Snowball Express has 
had a “positive” or “very positive” impact 
on their children.

Kern relayed a touching story of two 
girls — one from Texas and one from 
Florida — who became best friends after 
meeting at a Snowball Express event. “The 
girl in Florida will be celebrating her 16th 
birthday, and she asked her mom if she 
would not buy her gifts, but instead use the 
money to fly her best friend from Texas to 
Florida so they could spend her birthday 
together,” Kern said. “This is just one of 
hundreds of stories.”

For more information on Snowball Ex-
press, and how to support it, visit www.
snowballexpress.org. The 501(c) 3 char-
ity’s Combined Federal Campaign’s (CFC) 
number is 43497. —E and C NEWS

At Snowball Express,At Snowball Express,
Children Engage 
In ‘Healing 
Through Fun’

Snowball Express 
participants enjoy a 
jaw-dropping expe-
rience at the rodeo. 

According to event organizers, 
96 percent of spouses said that 

Snowball Express has had a positive 
impact on their children.
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‘December is a very difficult time 
of year for these kids to go through 

the holidays without their hero. 
What we hope is that these four 
days show them that it’s OK to 

smile, to laugh again.’

— Snowball Express Executive 
Director Francis “Buck” Kern

A Snowball Express participant 
gets comfortable in the cockpit of 
an American Airlines jet. Ameri-
can Airlines charters nine planes 
to pick up the children and their 
families for the four-day event.




