
— an enormous increase over last year, when 480 
pounds were collected at the commissary.

“Our customers have really embraced this pro-
gram,” Jeu said. “And our military communities have 
demonstrated their noble character through their gen-
erosity.” —E and C NEWS

• FORT LEE

Commissary patrons and employees came together 
to donate nearly 740,000 pounds of needed prod-

ucts to local food banks and other charitable organiza-
tions during the annual Feds Feed Families campaign.

During the 2013 campaign, the Defense Com-
missary Agency (DeCA) alone collected about 40 
percent of the Department of Defense’s (DoD) total 
donations through commissary collection points. In 
2012, more than 660,000 pounds of items were col-
lected and donated, representing 30 percent of the 
DoD’s 2012 total donations. 

In both years’ events, commissaries also sold 
prepared donation packages, allowing customers to 
purchase a package and then drop it in donation bins 
as they left the store.

“Commissary customers and 
employees showed with their actions 
the importance they place on giving 
back to their local communities,” said 
DeCA Director and Chief Executive 
Officer (CEO) Joseph H. Jeu. “Even 
during times of economic uncertainty, 
our customers and employees still try 
to make sure their communities have 
what they need.”

At many installations across the country, DeCA’s 
industry partners donated manpower and transporta-
tion to deliver the donated items from commissaries 
to local food banks.

Laughlin AFB, Texas, for example, donated more 
than 10,000 pounds to its local food banks this year 

Commissaries Donate Three-Quarters 
Of a Million Pounds of Groceries to 

Families in Need

Feds Feed Families organizers gather at the Laughlin AFB, Texas, Commis-
sary: from left, Senior Airman Evens Perjuste, USAF; Roberto Fernandez, City 
of Del Rio, Texas, mayor; Gisela Lenz, Food Bank volunteer director; Bill Cau-
thorn, Food Bank president; Luis Rivero, Pepsi driver/volunteer; Capt. Krissi 
Hrupek, USAF; 2nd Lt. Kathleen Deiters, USAF; and Ruben Gomez, store di-
rector, Laughlin AFB Commissary. PHOTO: LAUGHLIN AFB, TEXAS, COMMISSARY

EURPAC’s Becker Recognized with 
ALA Lifetime Achievement Award

• NEW ORLEANS

Jed Becker, chairman of EURPAC Service Inc., 
was recognized for his many accomplishments on 

behalf of military resale with the American Logistics 
Association’s (ALA) Lifetime Achievement Award 
during the association’s annual Awards Dinner, Oct. 
2, at the Hyatt Regency Hotel here.

According to ALA, its board of directors bestows 
the award on individuals whose leadership and out-
standing commitment to providing quality of life ben-
efits for U.S. military personnel and their families has 
been nothing short of exemplary. ALA President Pat-
rick B. Nixon presented the award to Becker, saying, 
“Throughout his career, this individual has worked 
tirelessly to protect and preserve the benefit, both via individual involvement in 
addition to monetary investment, and has mentored countless individuals along 
the way.” 

In offering congratulations to Becker, Defense Department Secretary Chuck 
Hagel wrote, “Your exemplary service and dedication to improving the quality 
of life of our military members, veterans, and their families is greatly appreci-
ated by everyone you’ve touched. As a strong supporter and leader of the USO 
[United Service Organizations], an advocate of commissary, exchange, and MWR 
programs, and at the forefront of the White House Joining Forces initiative for the 
American Logistics Association, this recognition is well deserved.”  

Becker began his career working within the military channel in Germany in 
December 1982. Working for a company his father, John Becker, founded, he went 
on to serve in various military channel capacities in sales, marketing, development, 
operations and general management, in locales around the world including Frank-
furt, Germany; Rome, Italy; and Stateside in San Francisco, Calif.; St. Louis, Mo.; 
Dallas, Texas; Virginia Beach, Va., and Norwalk, Conn.

In addition to serving as EURPAC chairman, Becker also serves as a director 
on the USO World Board of Governors and presently chairs its Finance Com-
mittee. He also serves on the board of directors for Distribution Services and the 
Armed Forces Marketing Council (AFMC). Becker is a past ALA board member 
and served as chairman of the Exchange Council.

A graduate of Albion College, Becker received his MBA in Business Adminis-
tration from New York University’s Stern School of Business in  1992.

Becker

DeCA’s Heidelberg Commissary 
Shutters Operations

• CAMPBELL BARRACKS, Germany

On Aug. 30, the commissary here closed its doors after serving what 
has been a significant Army and retiree population since the days 

following World War II until the inactivation in 2010 of the former USAG 
Heidelberg and various nearby barracks, and the forthcoming closure of 
USAG Baden-Württemberg. The base had for decades been home to the 
Army’s European Command, later U.S. Army, Europe (USAREUR).

Operating as part of the former Campbell Barracks, the closure of the 

commissary here is part of the Army’s transformation in Europe and the 
move of USAREUR headquarters from Heidelberg to Wiesbaden, a pro-
cess that began in 2004. 

Once completed, it is anticipated the changes to U.S. force posture in 
Europe will reduce the number of U.S. troops on the continent by more 
than 11,000 by 2017. As of 2013, roughly 70,000 troops were stationed in 
Europe (see E and C News 10/13).

Led by Store Director Angel Garcia, the commissary here recorded 
more than $13.6 million in sales during fiscal 2013 through August after 
garnering more than $24 million in volume during fiscal 2012.

Other recent store closures in Europe include Mineo, Italy, in Sep-
tember 2010, RAF Fairford, England, in October 2010, and Mannheim, 
Germany, in August 2012. Scheduled to close in the near future are Sch-
weinfurt and Bamberg, Germany, although no final closing dates have yet 
been announced for either store.

Heidelberg, Germany, Store Director Angel Garcia (right) discusses business with 
DeCA Europe Area Director Norman Brown, prior to the store’s recent closure.
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• WASHINGTON

The American Logistics Association (ALA) 
announced its 2014 Board of Directors at its 

66th annual convention, held this year from Sept. 30 
through Oct. 2, in New Orleans, La. The new board 
lineup became effective at the close of the convention.

Ed Brunot, president of MDV, a Nash Finch 
company, was named chairman of the board (COB). 
Brunot most recently served as vice chairman of the 
2013 board.

The vice chair for 2014 is Joe Campagna, director, 
Military Sales, Kellogg Company. He is a returnee 
from the 2013 group, where he served as a director.

Other returnees are Roger Blood, senior vice presi-
dent (SVP), Acosta Sales & Marketing, who serves as 
the association’s treasurer for 2014; and JD Fenessy, 
national sales director, Military, Del Monte Foods, serving as chair emeritus. New 
to the board is Carla Williams, account executive, Beauty Care, Procter & Gamble 
(P&G), who will serve as secretary.

Returning directors also include Bill Doyle, SVP, Global Field Sales, Specialized 
Marketing International; Kurt Hall, team leader, Military, Unilever; Bob Hybki, 
vice president (VP), Customer Development, Military, ConAgra Foods; Ginesa 
Madar, national account manager, Nestlé USA Military Sales, and Marty Johnson, 
director of sales, Government Division, E&J Gallo Winery, who had served as 
secretary on the 2013 board.

Others joining the board include Jim Gordon, chief executive officer (CEO), 
GET Marketing; Don Paddock, president, Commissary Division, Dixon Marketing 
(DMI), and Rick Page, vice president, Customer Service, Coastal Pacific Food 
Distributors (CPFD).

Departing board members include David Sisk, manager, Global Military Sales, 
P&G, who served as chair emeritus on the 2013 board of directors; Vince Vene-
zia, vice president, Field Sales, Dunham & Smith Agencies, past treasurer; Craig 
Murphy, director, Military Sales and Affiliations, Supervalu, and Frank Pecoraro, 
president/CEO, CPFD.

Brunot to Chair ALA 2014 
Board of Directors 

Ward Takes Up Duties as 
AAFES Deputy Director

• DALLAS

At the Randolph Exchange, 
JB San Antonio, Texas, 

Computer Operator Roland 
Guerra (far left) discusses the 
local Exchange’s Customer Sat-
isfaction Index (CSI) with Maj. 
Gen. Joseph Ward Jr., USAF 
(second from left), while Sales 
Area Manager Intern Benjamin 
Hartman and Softlines Sales 
Area Manager Gina Gerhard 
listen in. 

Ward, who is no stranger to 
the Exchange, having previously 
served on the AAFES Board of 
Directors, became the exchange 
service’s deputy director effec-
tive Sept. 3 (see E and C News 
8/13). 

During his visit to the Ran-
dolph Exchange facilities on Sept. 20 to meet associates and customers, 
Ward commented, “It’s great to be back on the Exchange team. Though I 
was on the Board of Directors from 2010-2011, it’s completely different 
to be here now. I’m thrilled to be in a leadership role where I’ll interface 
directly with customers, associates and stakeholders. We have an amazing 
mission at the Exchange in supporting our nation’s finest!”

As deputy director, Ward plans, trains, equips and leads the Exchange in 
meeting the needs of field commanders and their troops around the world.

“It’s exciting to be here now. We have so many initiatives and online 
improvements in the works,” Ward noted, highlighting efforts underway 
to improve the online shopmyexchange.com experience. “The best is yet 
to come, and soon.”

• HERSHEY, Pa.

Military resale organizations have placed increas-
ing emphasis on sustainability in recent years, 

and so have many of their suppliers. Both the Dow 
Jones Sustainability World Index and North America 
Index recognized The Hershey Co. for its leadership 
in sustainability and Corporate Social Re-
sponsibility (CSR).

Hershey is one of 13 companies from 
the food, beverage and tobacco industry in 
the World and North America Index, and 
is ranked in the 90th percentile in each of 
the three categories of Economic, Envi-
ronmental and Social criteria. 

This is the second straight year Hershey 
has been included in the North America 
Index, and the first year Hershey has been 
named to the World Index.

Launched in September 1999, the Dow 
Jones Sustainability World Index tracks 
the performance of the top 10 percent of 
the 2,500 largest companies in the S&P 
Global Broad Market Index that lead the 
field in terms of sustainability.

“Hershey’s inclusion in the World Index is a clear 
validation of our continued and accelerated progress 
in all aspects of social responsibility,” said Hershey 
Senior Vice President, Chief Supply Chain Officer 
Terry O’Day. “We are pleased that we delivered im-
provements in each category, resulting in balanced 

results across each area of the DJSI scorecard.”
Water management was one area where Hershey 

made significant progress in the past year. Hershey’s 
operations team and its Water Resource Council en-
gaged manufacturing employees to identify and act 
upon opportunities to reduce the company’s water 

footprint and elevate the focus on address-
ing water utilization in the manufactur-
ing facilities. Other factors included the 
opening of the water-efficient West Her-
shey manufacturing plant, and third-party 
audits and analysis that resulted in the 
Hershey engineering team installing the 
latest in water-saving technology. 

The Dow Jones Sustainability Indexes 
(DJSI) are determined by Sustainable As-
set Management (SAM), in partnership 
with the Standard & Poor’s (S&P) and 
Dow Jones indices. These global sustain-
ability benchmarks track the financial 
performance and sustainable business 
practices of the world’s leading compa-
nies using economic, environmental and 
social criteria.

Brunot
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The Hershey Company was recog-
nized for its sustainability efforts, 

notably water management, at its 
manufacturing facilities.

DeCA PHOTO

Hershey Recognized for Sustainability, 
Corporate Social Responsibility Practices
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