
GNC Promotes Hmel  
To Director of 

Military Markets
PITTSBURGH, Pa.

General Nutrition Cor-
poration (GNC) has an-

nounced the promotion of 
Lauri L. Hmel to the position 
of Director of Military Mar-
kets. GNC said Hmel’s perfor-
mance in sales and relationship 
servicing has been instrumental 
in the growth of the company’s 
military business for the last 10 
years. It also recognized her 
efforts and dedication to both 
the company and her business 
segment.

In her new position, Hmel will be responsible for all facets of the 
military markets business, including the management of key relation-
ships, contract negotiations and compliance, and on-going business 
development and expansion.

Hmel has been with GNC for more than 16 years. She has been with 
the Military Group since 2000 and most recently, was GNC’s Manager, 
Military Markets. Prior to that she had been senior business coordinator.

She began her GNC tenure in the Acquisitions Department as a 
staff accountant. From 1999 to 2000, she took on the role of financial 
analyst for the Franchising Department. Before coming to GNC, Hmel 
was a staff accountant for Pinnatech Inc., an Internet service provider.

• CORONA, Calif.

Monster Energy is teaming up with Activision to kick off a major new Call of 
Duty: Ghosts promotion — a campaign that ties in with the Nov. 5 launch 

of the highly popular new Activision Publishing Inc. video game — at military 
exchanges. A Monster Energy spokesman said about 60 exchanges worldwide 
will take part in the introduction.

Selecting specially-marked Monster Energy packs featuring Call of Duty: 
Ghosts graphics will allow Exchange patrons to unlock a “Digital Care Package” 
containing exclusive in-game digital content. The promotional elements vary by 
region, and include limited edition Call of Duty: Ghosts Monster Energy collector 
cans and multi-packs, as well as regional sweepstakes. Gamers can unlock sev-

eral different “Digital Care Package” items by visiting 
monsterenergy.com/cod and entering their code.

“From its massive appeal to its legions of fans around 
the world, there’s no other entertainment property quite 
like Call of Duty,” said Geoff Bremmer, vice president 
of marketing at Monster Energy. “We are excited to 
partner with Activision for the launch of Call of Duty: 
Ghosts. This promotion brings together our two iconic 
brands for a world-class global promotion, which we’re 
confident will be a huge success.”

Monster Energy and Ac-
tivision are joining forces 
to promote the energy 
drink and the launch of 
the video game ‘Call of 
Duty: Ghosts,’ in Exchanges 
throughout the world on 
Nov. 5, such as here at 
the Coast Guard Academy 
(left), New London, Conn.; 
and the Exchange at Fort 
Leonard Wood, Mo. (right).
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ma
ke
rs Virginia Governor Appoints Gordy

To Veterans Services Foundation
 • RICHMOND, Va.

Tom Gordy, president of the Armed Forces Marketing Coun-
cil (AFMC), has been appointed to serve on the board of 

the Virginia Veterans Services Foundation, an independent state 
agency that supports the more than 800,000 Virginia veterans 
and their families.

Virginia Governor Bob McDonnell made the announce-
ment of Gordy’s appointment, and 10 others to various Virginia 
boards and commissions. In addition to his duties as a Navy 
reservist and as AFMC President, Gordy, who has more than 
six years’ experience on Capitol Hill, works with Veterans 
Service Organizations (VSOs) at the national level in support 
of veterans and their families.

“I greatly appreciate and am deeply honored by Governor 
McDonnell’s confidence in me to serve the 837,000 veterans that call the Commonwealth 
their home,” Gordy said. “I look forward to the opportunities and challenges to support 
our veterans and their families. I hope I can rely upon your advice and council on how we 
can ensure that the Commonwealth is able to meet the needs of this very deserving group 
of citizens in a manner commensurate with their service and sacrifice.”

Gordy remains president of the AFMC, a position he has held since March 2008. As 
AFMC president, he works to support and enhance the military resale benefit for military 
families by engaging with congressional and military resale industry leaders to address 
issues of concern to the members of the Council.

Gordy’s service on Capitol Hill has included positions as a Communications Director, 
Defense Policy Advisor, and Chief of Staff to two successive members of Congress repre-
senting Virginia’s Second Congressional District — which includes Hampton Roads — as 
well as work for private industry and the congressional and public affairs directorates of 
the Joint Improvised Explosive Device Defeat Organization.
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