
best closing show the kids ever experienced.”
A family resource room is also set up for 

parents who wish to receive counseling, finan-
cial services, or learn about educational grant 
opportunities for their children. “It is a one-stop 
area where widows and widowers can go in and 
get some assistance,” Kern said. “We are inter-
ested in any service that can provide support to 
the military families.”

Kern said his goal is “to create hope and 
wonderful new memories for the children, and 

show them that they are not alone. We want to make 
them feel special, and help them heal.”

As of press time, the following companies had 
joined in sponsoring Snowball Express VIII: Acosta; 
ConAgra; Del Monte Foods; Dr Pepper/Snapple; 
E&J Gallo Winery; Exchange and Commissary 
News; Frito-Lay; Gatorade; GET Marketing; Jack’s 
Links; Just Born; Military Sales and Service; Nestlé 
Ice Cream; Overseas Services Corp.; PepsiCo; Uni-
lever; and Webco. 

For more information on Snowball Express, and 
how to support it, visit www.snowballexpress.org.

• DALLAS

This year’s annual “Snowball Express” event, 
which honors the children of fallen U.S. mili-
tary heroes who have died since Sept. 11, 2001, 

is expected to generate the largest attendance in the 
event’s remarkable eight-year history.

Nearly 1,800 children and each child’s parent will 
be flown to Dallas for this year’s Dec. 12-16 gather-
ing. From all around the nation they will come to-
gether and catch up with friends from previous years’ 
events, make new friends — and most importantly, 
have some fun.

The numbers of children and spouses of fall-
en heroes at Snowball Express has been grow-
ing. “Our mission is to never forget them,” said 
Snowball Express Executive Director Francis 
“Buck” Kern. “We must remember that many 
families will never be reunited with their hero. 
Many soldiers made the ultimate sacrifice for 
our freedom and their children will never be re-
united with their dad or mom.” 

American Airlines, the presenting sponsor, 
charters nine planes to pick up each child and 
his or her parent from several cities to fly them 
to Dallas. Last year, well-wishers at the Dallas-
Fort Worth Airport were on hand to greet the 
arriving participants; and hundreds of local resi-
dents lined the streets waving American flags 
and holding appreciative signs as the buses took the 
children and parents from the airport to the hotel.

Military resale suppliers and brokers play a major 
role in helping make this annual event the success 
that it has become. Executives donate their time, and 
companies provide funding, so that families can en-
joy the many special events planned — including a 
trip to the Fort Worth, Texas, Zoo; a private rodeo; a 
concert by Gary Sinise and the Lt. Dan Band; a visit 
to the Look Cinema; bowling; laser tag; and scores 

of fun activities for kids, both at the hotel 
and at outside venues.

In a new twist this year, Snowball Express 
participants will get the opportunity to per-
form — music and dance — for other par-
ticipants. “In the past, we had young people 
performing for our kids. This year our kids 
will perform,” Kern said. “We figure we have 
some talent in our group, so why not offer 
them an opportunity to perform and connect 
them to professional music coaches.”

Renowned voice coach Linda Septien, who has 
trained many professional singers, including Selena 
Gomez, will be among those on hand to help the Snow-
ball Express kids who wish to sing during the event.

The grand finale is an entertainment extravagan-
za performed by David Hira, an entertainer, come-
dian, magician and motivational speaker. “Last year, 
he made it snow in the theater,” Kern said. “It was the 

best closing show the kids ever experienced.”
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wonderful new memories for the children, and 

Bringing Smiles to 
Little Heroes’ Faces

Gary Sinise and the Lt. Dan Band will perform 
for the Snowball Express kids again this year. Executive director Francis “Buck” 

Kern gives and gets a lot of hugs.

The mission of Snowball 
Express is to never forget the 
children of the fallen heroes.

Presenting sponsor American Airlines charters nine 
planes, and pilots volunteer their time to transport chil-
dren and their parent to Dallas for the weekend event.
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