
ecreation at Fairchild AFB, Wash., offers something for everyone. 
Whether you are looking for a quiet day out in nature or some 
high-adventure, high-adrenaline activities, airmen and their fami-
lies can take advantage of a wide array of programs and trips, and 
have access to an impressive cache of recreation equipment and 

supplies at the base Equipment Checkout facility.
The Outdoor Adventure Program (OAP) provides opportunities such 

as kayaking, rock climbing, rappelling, whitewater rafting, hunting, fishing, 
skiing, horseback riding and canoeing, as well as unique trips to exciting 

locations in Washington and beyond.
“Our program teams up with many units on base to provide adventure trips 

and programs to include Airmen Family Ministry, Single Airmen’s Program, Youth 
Programs and multiple squadron trips and classes,” says Outdoor Recreation Di-
rector Damian Smith. “For Fiscal  2013, we have geared up a participant survey to 
question our population on their adventure desires. There is a multitude of funding 
coming available for ‘out-of-the-box’ thinking in the realm of adventure activi-
ties. With RecOn, the Single Airmen Program  initiative and PLAYPass funding, 
it is essential for us to dial in to what airmen and their families truly want to see 
available. We do surveys about once every couple of years as trends in Outdoor 
Recreation participation seem to ebb and flow consistently.”

PLAYpass (Get Out and PLAY) is an Air Force deployment support program 
for families and single airmen. PLAYpass cards, valued at more than $500, allow 

single airmen returning from deployments, families 
of deployed airmen and families of airmen at 

dependent-restricted assignments to partici-
pate in Air Force Services activities such 

as trips, sports and care, at either a 
reduced cost or free of charge. 

“This program coordinates 
with the community center 

twice monthly to pro-
vide outdoor mov-

for families and single airmen. PLAYpass cards, valued at more than $500, allow 
single airmen returning from deployments, families 

of deployed airmen and families of airmen at 
dependent-restricted assignments to partici-

pate in Air Force Services activities such 
as trips, sports and care, at either a 

reduced cost or free of charge. 
“This program coordinates 
with the community center 

twice monthly to pro-
vide outdoor mov-

ecreation at Fairchild AFB, Wash., offers something for everyone. 
Whether you are looking for a quiet day out in nature or some 
high-adventure, high-adrenaline activities, airmen and their fami
lies can take advantage of a wide array of programs and trips, and 
have access to an impressive cache of recreation equipment and 

supplies at the base Equipment Checkout facility.
The Outdoor Adventure Program (OAP) provides opportunities such 

as kayaking, rock climbing, rappelling, whitewater rafting, hunting, fishing, 
skiing, horseback riding and canoeing, as well as unique trips to exciting 

locations in Washington and beyond.
“Our program teams up with many units on base to provide adventure trips 

and programs to include Airmen Family Ministry, Single Airmen’s Program, Youth 
Programs and multiple squadron trips and classes,” says Outdoor Recreation Di
rector Damian Smith. “For Fiscal  2013, we have geared up a participant survey to 
question our population on their adventure desires. There is a multitude of funding 
coming available for ‘out-of-the-box’ thinking in the realm of adventure activi
ties. With RecOn, the Single Airmen Program  initiative and PLAYPass funding, 
it is essential for us to dial in to what airmen and their families truly want to see 
available. We do surveys about once every couple of years as trends in Outdoor 
Recreation participation seem to ebb and flow consistently.”

PLAYpass (Get Out and PLAY) is an Air Force deployment support program 
for families and single airmen. PLAYpass cards, valued at more than $500, allow for families and single airmen. PLAYpass cards, valued at more than $500, allow 

single airmen returning from deployments, families 
of deployed airmen and families of airmen at 

dependent-restricted assignments to partici
pate in Air Force Services activities such 

as trips, sports and care, at either a 
reduced cost or free of charge. 

“This program coordinates 
with the community center 

twice monthly to pro
vide outdoor mov

Outdoor Recreation

ecreation at Fairchild AFB, Wash., offers something for everyone. 
Whether you are looking for a quiet day out in nature or some 
high-adventure, high-adrenaline activities, airmen and their fami
lies can take advantage of a wide array of programs and trips, and 
have access to an impressive cache of recreation equipment and 

supplies at the base Equipment Checkout facility.

R

SOaRing
at Fairchild AFB

Photos Provided by Fairchild aFb outdoor recreation

GOVERNMENT�RECREATION�&�FITNESS�• February 2013

Air Force Recreation



Ranger Testing, as well as youth swim lessons, swim teams, 
water aerobics and more,” says Smith. “We try to accommodate 
the entire spectrum of needs from both the active duty to their 
dependents.”

EquipmEnt ChECkout
The Equipment Checkout facility is the hub of the Outdoor 

Recreation Program, housing 19 camper and utility trailers, 
30 ski and pontoon boats, and a variety of camping, fishing, 
backpacking, hiking and sporting equipment.  

“We also have a very large ski and snowboard selection, 
and the most up-to-date ski shop in the northwest where we 
do simple ski work, like wax and edge up, to tricky stuff like 
binding installation and base repair,” explains Smith.

The 36,000-square-foot Equipment Checkout warehouse 
is complete with a full main-
tenance bay that includes lifts 
and multiple specialty tools. A 
31,000-square-foot yard in the 
back of the warehouse is used for 
large trailers that won’t fit through 
the maintenance bay door. The 
main facility also has a 231-space 
outdoor storage lot as well as a 
61-space vehicle sales lot.

“All of my maintenance staff 
are Mercury Marine-certified,” 
notes Smith. “We do all main-
tenance in-house. We also have 
an ACE-certified mechanic and 
master carpenter on staff.  In the 
long run, we save valuable funds 
by doing our own maintenance.”

Camping and adventure 
equipment is purchased through 
MooseJaw, Campmor and Back-
country.com; resort fishing sup-
plies/resale through Bass Pro 
Shops; water sports equipment 
(wakeboards, water skis, knee 

ies, and hosts two large fishing 
derbies annually that consists 
of 12 outside agencies, and 
serves over 1,000 youth from 
the base and general popula-
tion around Spokane,” Smith 
points out.

In addition to two large 
parks on base, Fairchild Rec-
reation also runs a 34-acre 
seasonal resort on Clear Lake 
with tent sites; RV sites with 
full hookups; picnic areas; pa-
vilions; a playground; a boat 
mooring dock; a boat rental 
dock (complete with 14 ski 
and pontoon boats, paddle 
boats, stand-up paddle boards, 
kayaks and row boats); and a 
fishing dock.  

A 32-space FamCamp of-
fers full hook-ups and drive-
through parking, and a bathhouse that was remodeled in fiscal 
2012 for $162,000. All FamCamp sites are 50 Amp.

Additional improvement projects completed in fiscal 2012 
include a new Fitness/Aquatics Center (profiled in GRF June 
2012) for $28 million, and an Outdoor Storage Expansion for 
$177,000, as well as a new Clear Lake Resort Boat Storage 
Facility for $221,000 in fiscal 2011.

Recreation also overseas both pools, a seasonal outdoor 
pool open from June through August, and an indoor pool open 
year-round. The year-round facility is shared with the 66 TRS/
CTW Water Survival Unit.  

“At this facility we host a multitude of specialized training 
programs including Marine Corps ASQ training, a Combat 
Recovery Officer Indoc Course and Navy PAST and Army 
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overhead so we can purchase more 
product to rent. Dealing in volume 
sales allows us to rent large equipment 
at low prices.”

Smith points out that Outdoor 
Recreation’s most expensive boat is 
a 21-foot Tahoe deck boat with 150HP 
four-stroke motor and a wake-board 
tower.

“We rent this boat at $330 for the 
weekend — Friday after noon to Mon-
day before 1100,” he explains. “At 
a local lake this boat rents for $800 
for four hours with a $1,200 damage 
deposit that goes on your credit card. 
You also can’t fish or ski from this 
boat at the local lake. We encourage 
the fun.”

programming Fun
Whitewater kayaking trips and 

Squadron rafting trips are very pop-
ular, and the OAP offers a “learn to 
kayak” series of classes in the spring 
and summer on the Spokane River. 
Rafting trips this past summer includ-
ed the Lochsa River. Located in north 
central Idaho’s Clearwater National 

Forest, it is one of the premier whitewater rivers in the west. 
“Snow melt in the spring creates one of the wettest and 

wildest rides in the country within this steep granite valley,” 
says Smith. 

Another trip took rafters to Clark Fork River in Montana. 
“With its friendly and fun Class III whitewater, the ‘Gorge’ is a 
fun-filled day of roller-coaster rapids, quiet pools for swimming 
and the opportunity to see Montana’s abundant wildlife,” notes 
Smith. “This trip is excellent for new rafters who are looking 
for a thrill and don’t want to take big risks. It’s a great way to 
spend a day with family and friends.”

The OAP staff members also plan trips to the upper and 
lower sections of the nearby Spokane River. “The upper sec-

boards and tubes) through Motion Water Sports (O’Brien); 
boat motors through Mercury Marine; and the majority of 
pool supplies through Lincoln Aquatics, In The Swim and The 
Lifeguard Store. 

“Our large equipment vendors — boats, utility and camper 
trailers — are local vendors primarily,” notes Smith. “This way 
we can avoid hassles when it pertains to warranty issues. I send 
my guys to the local trade shows to broker superb deals, which 
helps us keep overhead low so our rental costs can stay afford-
able; it is a great investment for the airmen.

“All of our vendors either have General Services Administra-
tion (GSA) pricing or an amazing government discount program 
at dealer prices,” he continues. “Again, this helps drive down 
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“With that we focus on treating each customer like they 
are the only one we have or will have,” he says. “My assistant 
director always trains our new folks by telling them, ‘We are in 
the business of making people’s vacations happen.’ With that 
mindset, we are not satisfied unless the customer comes back 
and lets us know they had an amazing family trip or individual 
adventure. That becomes our marketing tool … and it works! 
Our repeat business speaks for itself.”

Including Wounded Warriors in programming and activities 
is a major focus as well. 

“Last fiscal year we partnered with the Medical Group to 
offer PT for Wounded Warriors in our already limited pool 
schedule,” Smith says. “This has ballooned into a steady group 
of 15-20 users per session. We also provided equipment and 
logistical support for the Warrior’s Promise Foundation Walk 
for Warriors. On the horizon, and with the family connection 
piece still at the forefront, we are trying to secure funding for a 
major playground renovation. The new playground would have 
inclusive features for youth and adults with special needs. This 
location is surrounded by picnic areas for a complete family 
experience and will be entirely ADA-accessible.”

Overall, Smith and his staff are excited about the Air Force’s 
recommitment to Recreation.

“Studies show that outdoor recreation proves beneficial in 
family or unit cohesion as well as fitness and mental well-being,” 
he points out. “Other than dining and youth programs, outdoor 
recreation is the most important recreational/rehabilitating op-
portunity for our airmen and their families. The Air Force is 
really driving home the need for adventure-based activities for 
the rehabilitation of those returning from deployment — and 
their families. Fund sources are now being created for program-
ming, training and equipment. This will allow us to ‘open up’ 
our programming and give us the needed boost to truly support 
our constituency and serve the mission.” —GRF

tion is a nice mellow run 
with some small rapids, 
perfect for the beginner 
rafter who isn’t too sure 
if they will like it or not. 
The lower section has 
some much bigger rap-
ids. This section goes 
through Riverside State 
Park.”

By  f a r  the  mos t 
popular activity around 
Fairchild is boating, says 
Smith. 

“With 49 boat-able 
lakes and thousands of 
miles of boat-able wa-
ter in our county alone, 
who can blame them?” 
he says. “This is followed 
closely by our camper 
trailer rentals. There is 
just truly a plethora of 
outdoor recreation real 
estate in this area, so it is 
just very easy to go out 
camping, hunting, fish-
ing or boating. A lot of our campers are taken to local sporting 
events as well. Spokane, located only 14 miles from base, hosts 
some amazing multi-day sporting events.”

Other popular OAP activities include horseback dinner rides, 
ski buses and rock climbing. 

Teamwork, says Smith, is the key to the success of the Rec-
reation programs at Fairchild, as departments have formed a 
synergistic relationship that goes beyond just booking a trip or 
checking out an item.

“I’m not sure there is a program on base we don’t work with,” 
says Smith. “We have coordinated efforts with all the youth 
programs, the Health and Wellness Center (HAWC), Fitness 
Center, Community Center, Education Center and even many 
events with our Guard and Survival School tenant units. Addi-
tionally, we continue to provide support for multiple Air Force 
and Department of Defense (DoD) units outside of Fairchild 
for training/logistical support, etc.”

Smith points out that this past year the main focus was on 
pushing “stay-cations.”  

“These are events that are local, typically at our resort, but 
include all the aspects of a trip away from base,” he says. “This 
type of programming saves the customer valuable funds and time 
but at the same time gives them the opportunity to experience 
the camping environment as a family.”

The need for family programs, he adds, has always been 
there. “Family programming used to consist of high levels of 
activity for the whole family. What we are seeing is families 
that want to experience the outdoors without an itinerary. True 
family bonding via hassle-free interaction seems to be the most 
popular approach.”

In the area of promotion, Smith says that even with the vast 
array of digital media available, and the ability to put your logo 
or slogan in everyone’s face, he still finds the best promotion is 
positive word of mouth. 
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