
Dating back to 1931, the Federal Bureau of Investigation (FBI) 
Recreation Association was enacted by President Herbert Hoover 
in an effort to provide easier access to recreational opportuni-

ties for FBI employees and their families. 
“Hoover was looking for a way to build morale, welfare and cama-

raderie, and let FBI employees not only work together but also play, 
socialize and do activities together to help build teamwork and get 
to know each other outside of the workplace,” says FBI Recreation 

Association Executive Director Dennis Amaral, who 
has been at the association for 17 years.

“We have records going all the way back to 
Hoover documenting ski trips and softball and bas-
ketball leagues, for example, as well as trophies 
from the 1930s from baseball games with other 
agencies. And the association has just grown from 
there over the years.”

Today, the association is listed as the Washington 
Metropolitan Federal Bureau of Investigation (FBI) 
Recreation Association, Inc., and is a 501(c)4 non-
profi t employee membership organization owned 
and operated by the employees of FBI Headquar-
ters divisions in the greater Washington, D.C. area. 
Anyone working in a headquarters division – the 
greater metropolitan D.C. area – is automatically 
members of the association. A Board of Directors, 
made up of nine FBI agents who are chosen by 
their peers, works closely with the association on 
all matters. All employees of the association are not 
FBI employees but are employed by the association.

Along with its headquarters in Washington, D.C., 
the FBI has 56 fi eld offi ces located in major cities 
throughout the U.S., as well as nearly 400 smaller 
offi ces called resident agencies in cities and towns 
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across the nation, and more than 60 international offices called 
“legal attachés” in U.S. embassies worldwide. The FBI 
has 35,477 employees (as of Aug. 31, 2011), including 
13,928 special agents and 21,549 support profession-
als, such as intelligence analysts, language specialists, 
scientists, information technology specialists and other 
professionals. In fiscal 2011, the bureau’s total budget 
was approximately $7.9 billion.

The FBI Recreation Association provides critically 
important programs and support for a national security 
and law enforcement organization whose mission is to 
protect and defend the United States against terrorist 
and foreign intelligence threats, to uphold and enforce 
the criminal laws of the United States, and to provide 
leadership and criminal justice services to federal, state, 
municipal and international agencies and partners.

EmployEE StorE opEnS
In 1979, the FBI Recreation Association opened the Em-

ployee Store, which sells logo merchandise and athletic wear, 
marking the start of a very successful operation that has helped 
to fund association activities and resources.

“We did that for two reasons,” notes Amaral. “One is for 
fundraising – to support the activities and supplement the cost 
of the activities – and the other is to provide athletic wear 
to the employees (agents) who have to stay fit. We also have 
various gift items that are traditional for law enforcement to 
exchange – FBI hats, patches or lapel pins.”

The store has grown since 1979 to include tactical items, 
such as flashlights, clothing and gear, as well as convenience 
and snack items, so employees do not have to run outside of 
the building for a quick bite or errand. The store also has 
programs set up with different venders such as Reebok, Under 
Armour and Louisville Slugger. 

In addition to the Employee Store, a full gym is available 
with a basketball court to host games, as well as a large stor-
age area that houses sporting equipment, such as bats and 
balls, as well as camping gear and equipment, for example.

“The store has done very well and has grown over the 
years, and it helps us to fund a lot of activities,” says Amaral. 
“We had another store that was open to the public that was 
very successful as well. We are getting ready to open the FBI 
Learning Center at headquarters this fall, and we will be setting 
up a kiosk to employees to expand our reach.”

The FBI Recreation Associa-
tion helps FBI families to get 
out into the great outdoors 

for some fun and relaxation.

The store also helps fund athletic activities – golf tour-
naments and basketball, softball and bowling leagues – and 
supports the FBI Agents Association hockey team with gifts 
and giveaways for its fundraisers. 

“They [the FBI Agents Association] just played in a soft-
ball game at George Mason University as part of a Wounded 
Warrior Project event, and we did a bunch of giveaways to 
help support that event,” notes Amaral. “They lost miserably, 
but from what I was told by those who played in the game, 
it was an amazing experience.”

The association provides support for the two most popular 
activities in the FBI – basketball and golf. “The basketball 
and the golf are really the only two that have stuck over the 
past few years,” he notes. “And we have employees (agents) 
who act as commissioners for the leagues and tournaments. 
We have had softball and bowling as well but not with the 
same participation and consistency as the basketball and golf.” 

The association works with several golf courses, many in 
Virginia, to put together tournaments and works with the golf 
commissioner to bring that together, as well as with a local 
trophy shop for appropriate trophies and prizes.

IntEragEncy compEtItIon
Keeping up the same tradition started 80 years ago, in-

teragency competitions are still going strong and there is a 
good working relationship between the FBI, Central Intelli-
gence Agency (CIA) and Secret Service. For example, Amaral 
points out that the FBI association supports the annual charity 
hockey game between the FBI Agents Association team and 
the Secret Service team.

“About 10-12 years ago I helped the Secret Service establish a 
similar association to the FBI, and I work with the Secret Service 

Employee Recreation Association and the CIA Employee 
Recreation Association as well,” he points out. “We get 
together once a year and meet to discuss best practices and 
that type of thing and exchange information on different 
vendors that we have worked with. We attend different 
conferences together. The three different organizations 
work fairly closely together.”

In addition to the main FBI Recreation Association, 
each of the FBI’s 56 field offices is recognized as an 
association, organizing activities and events individually. 

“Field locations are still under our umbrella for guid-
ance, such as on certain merchandising decisions,” notes 
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Amaral. “Each one has its own association to a certain extent, 
but some are smaller than others. They are all volunteer 
committees who organize and run their own activities 
and events. We support them on setting up national 
programs for discounts on tickets and theme parks, 
events and concerts, which is a big part of what we 
do here as well. They sell merchandise as well to fund 
programs and activities, just on a smaller scale than the 
headquarters store here in D.C. It seems that more and 
more, the field offices area realizing merchandising 
is great for fundraising and for employees.”

Another important role the association plays is 
in supporting members who are interested in trips 
or activities.

“We sell discount lift tickets for some local ski 
resorts, and we have discount travel deals online and 
cruises and packages to Disney, for example,” says 
Amaral. “We are helping them to find the right places 
to go at a discount. We have a former employee who 
is now in charge of security at Royal Caribbean and has put 
together a discount for all law enforcement for cruises.”

Although there is not a public access website, the associa-
tion has an internal website for FBI members only, which lists 
and provides info and links to all the discounted activities and 
tickets listed, and a catalog with the different merchandise 
that is available to them. 

“We have different instructions on the correct steps for 
procuring merchandise, and legal agreements that we use 
with different vendors so they can find local vendors to get 
the merchandise – T-shirts, hats, lapel pins and patches,” notes 
Amaral. “Challenge coins have been more and more popular 
with international cooperation and working with the military.”

rEachIng out
Moving forward, Amaral wants to work on expanding the 

reach of the website in an effort to connect with the growing 
number of retired FBI agents.

“We have had some restrictions with an outside Internet 
site, and it is something that I would like to focus on because 
we have a strong retired population that we would like to con-
tinue to support who can’t get to our site,” Amaral explains. 
“We have extended our membership to retired, and I have 
seen more and more that agents really want to stay a part of 
the organization. The agents are required to retire by a certain 
age, and most of them want to remain active and connected 

Golf in the FBI is 
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and really love and enjoy what they do. We help them any 
way we can and support them at their functions.”

One thing that has remained consistent since 1931 is the 
importance of the association to the morale and well-being of 
FBI employees and their families, providing needed support 
during tough times.  

“In my time and experience here, the time that I see the 
most significant for the association – where the association was 
the most needed – was immediately after 9/11,” says Amaral. 
“We had agents at the Pentagon who were sifting through the 
wreckage, going through what was left there and we were 
able to support them with uniforms, tactical gear, as well as 
connect them to the right vendors to get the uniforms and 
supplies they needed.

“We also provide them with opportunities to take a break 
from the emotional, high-stress environment, much like the 
military overseas with the war, where intense mission-critical 
things are going on,” he continues. “During these stressful 
times, they need to take their mind away from that for awhile 
– whether it is driving an hour to go skiing or helping them 
put together a discount on a trip. They need to step away at 
certain points and focus on their family and be able to take 
their family or partners or loved ones and do things together. 
It is critically important to have that opportunity and that is 
what it is all about: helping them to be able to do that.” 

As an example of what the association means to the FBI, 
Amaral shares a story of an agent who is working at an em-
bassy overseas and needed assistance. 

“His wife had to be airlifted out of the embassy for an 
urgent medical need and was being treated local to D.C.,” he 
recalls. “The agent wanted to do something special with his 
12-year-old son who has been a trooper staying at the hospital 

with his mom for treatments, and in the hotel room with 
her while dad works temporarily at headquarters. We 
talked about local pools, put him together with a deal 
on car rentals, set him up with discounted tickets for 
Six Flags, and researched some beaches that were not 
too far away because the boy has never been to the 
ocean. It doesn’t sound like a lot, but this guy and his 
family are in a place they know nothing about, and we 
were able to help them feel a little more comfortable 
during a tough time. It really showed me a true example 
of why the organization exists and why we are here.”

—GRF
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