
The boom in social marketing 
has seen the MWR commu-

nity move to such sites as Face-
book, MySpace and YouTube to 
post pictures, videos and stories 
from their events. The potential 
to reach people in the millions 
instead of the thousands is im-
portant to any person or entity, 
including MWR. To stand out 
from the crowd and create a buzz 
about a company or an event, 
the use of social media and live 
events has given companies a 
larger audience and an increase 
in public visibility. 

With the increase in the 
number of live events and the 
increased use of event canopies 
and signage, companies are look-
ing for a stronger, more durable 
canopy, with an easy setup but 
a tougher framework that would 
withstand the rigors of multiple 
uses. 

Ian McIntosh, director of General Services Administration 
(GSA) contracting at KD Kanopy, noted that retail canopies 
that use thin steel are not as popular. 

“Although the argument can be made that you can pur-
chase three of these units compared to one commercial-grade 
unit, is it better to spend once for quality rather than multiple 
times for price?” he asked. 

Problems exist when parts or fabric have to be replaced, 
or the canopy breaks in the middle of an event and it cannot 
be replaced. A new frame material has been developed that is 
four times stronger than aluminum, according to McIntosh. 
This carbon-composite frame with new nylon spring-loaded 
twist pins will be available in a 10-foot-by-10-foot confi gura-
tion in June 2011. 

McIntosh said that the new canopy “will set the standard 
for commercial-grade pop-ups, with easy-to-replace parts and 
a more durable construction. This canopy will save your bud-
get over time and give you a high-quality look that will last 
for years.” 

Using a heavy-duty fabric that is water resistant, fi re retar-
dant and UV protected, the life expectancy of a digital print 
top should be more than three years. “With digital printing 
becoming more affordable and with resolution that is more 
than 1,400 dpi, clients would rather go with full-coverage 
printing than just the normal one- or two-color screen print,” 
he pointed out. 

He added that it was only four years ago that the maximum 
resolution was 400 dpi and three times more expensive. “Now, 
clients are able to print thousands of colors and pictures, and 
brand their canopies to stand out and get noticed at any event.” 

Spring is here, and the summer is just around the cor-
ner. As the seasons change and the weather gets nicer, 
Morale, Welfare and Recreation (MWR) personnel are 

planning a full slate of outdoor events for servicemembers and 
their families to enjoy over the next few months. 

Two essential components for any MWR outdoor event are 
tents and canopies. Regardless of the activity, tents and cano-

pies provide much-needed relief from the hot sun or inclement 
weather. In addition, these temporary structures can show off 
military pride with digitally printed insignias or logos. 

Military Club & Hospitality recently spoke with tent and 
canopy manufacturers to discover some of the latest trends 
and multiple uses of tents and canopies in the MWR com-
munity. 

PROVIDING PROTECTION

Increasing Durability and Recognition 
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Feeling Safe and Secure 

Frame tents can be used for a variety of MWR 
events, including concerts, barbecues, par-

ties and movie screenings. 
John Montrastelle, government and inter-

national sales manager, Anchor Industries, said 
that the Navi-Trac Frame Tent System is one of 
the more popular tents purchased for MWR ac-
tivities. “Two, three or four tents at a time are 
pretty common for MWR events,” he noted. 

He pointed out that MWR logos and insig-
nias can be placed on the tents for branding and 
marketing purposes. 

The Navi-Trac is a commercial, white-blockout-vinyl tent 
that incorporates modular construction, in which fabric pan-
els slide through channeled beams for faster, simplifi ed instal-
lations, as well as a smooth, weather-tight fi t and maximum 
stability. 

Montrastelle pointed out that one “problem” with Anchor 
products is that tents are not replaced as much because they 
last a long time. “They are really rugged and durable, and 
the frames will take a beating,” he said. “We’ve designed the 
Navi-Trac and other frame tents, such as our Fiesta and Genie 
tents, so they can go up and down every weekend. When you 
have products like that, you want them to last long.” 

The engineered, certifi ed, frame-tent system is available in 
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30-foot, 40-foot and 50-foot widths, and Navi-Trac uprights 
adjust from 8 feet to 10 feet. The 30-foot and 40-foot units fea-
ture one-piece rafters with 10-foot, 15-foot and 20-foot bays, 
and the 50-foot units feature two-piece rafters with 10-foot, 
15-foot and 20-foot bays. Forty-foot units will convert to 50 
feet with adjustment components.

MWR personnel can add their own fi nishing touch to the 
Navi-Trac frame tent, including gable ends, hex ends, smooth 
or gathered liners, special Trac walls, cathedral window walls 
and clear vinyl panels. Accessories available include leg skirts 
and hanging brackets with a 100-pound load capacity, which 
are suitable for lighting, sound equipment and decorations. 

“Frame tents offer protection,” Montrastelle said. “You can 
feel safe and secure. It’s a high-quality product that looks like 
a high-quality product.” 

Event Tents

Whether MWR promotional needs involve indoor or 
outdoor venues, the use of custom, digitally printed 

tents could help your events stand out in what is often a sea 
of white tents. 

Custom-printed tents are a great choice for making a bold 
presentation, according to Hal Lapping, president of Econo-
my Tent International. 

“From full-coverage, full-color printing to a simple logo, 
there is really no limit to what can be printed,” he said. “With 
the use of today’s wide-format, photo-realistic digital print-
ers, creating an attention-grabbing tent is easily within reach.” 

Digitally printed tents are powerful, high-impact com-
munication tools for MWR directors to utilize. “Our printed 
tents are highly durable and scratch resistant,” Lapping noted. 
“We have printed simple to complex graphic images on every 
style and size tent we manufacture. We have even printed un-
derneath tent covers for an added effect.” 

Tent manufacturers and material suppliers offer a variety 
of choices for printing on a tent. “Vinyl-coated or laminat-
ed materials are the most suitable and affordable for digital 
printing,” Lapping said. “All of our printed covers are coated 
with lacquer to resist fading and increase their durability.” 

The digital printing method uses solvent inks, which are 
rated up to three years outdoors and stand up to the elements, 
plus they adhere very well to vinyl. Another ink option is 
eco-solvent or UV-curable inks that are environment friendly 
because they are low in toxic volatile organic compounds 

(VOCs). 
Tent covers are not the only items that can be printed. 

“Printed sidewalls are an attractive option because they have a 
large area and simple installation,” Lapping pointed out. “We 
have also used large printed banners over the tent because of 
their high visibility.”

He added that Economy Tent provides tents in a multitude 
of sizes and styles that are suitable for custom printing.

“Our tents and frames are engineered for their ease in put-
ting up and taking down, making them an affordable market-
ing solution, as well as an engaging addition to your branding 
efforts.” 
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Pop-Up Tents 
Celina Tent’s high-defi nition printed Fast Shade pop-up tents 

are constructed with a heavy-duty 500-denier reinforced poly-
ester fabric that is water repellent, fi re retardant and UV treated. The 
tents are great for outdoor or indoor applications, and they are ex-

tremely portable and lightweight. The Fast Shade 
can be customized to fi t your individual needs.  

Available in 10 feet by 10 feet, 10 feet 
by 15 feet or 10 feet by 
20 feet with an alumi-
num or steel frame. 

1-866-438-8368

Frame Tents 
Economy Tent International (GSA contract GS-03F-0030T) has 

manufactured frame tents for more than 60 years. Its patented 
Trio Frame System and Classic Frame Tents is available in 10-foot- to 
40-foot-wide sizes.  Installation is fast and trouble-free using its 
color-coded end capped tubing, steel snap-button assembly and 
adjustable legs.  Standard covers are manufactured with 18-ounce 
white blackout vinyl that is UV treated, fl ame retardant, water 
repellent and mildew resistant. 

1-800-438-3226

Tent Products 

Custom Printing 
Celina Tent’s wide-format printing offers full-color solvent 

printing technology for long-lasting, high-resolution 
products that are not challenged by environmental concerns. 

Custom printing is extremely durable and is suitable for 
outdoor usage, providing a modern digital-printing technol-
ogy that produces photo-quality results. In addition to tents, 
custom printing can be utilized for accessories, banners, fl ags, 
table covers, barrel covers and more.

Celina’s 16-ounce blockout reinforced material has great 
strength and is mold and mildew resistant. It can be hemmed 
and/or grommeted, or have pole pockets added. Its vibrant 
color lasts two to three years in sunlight and is also fl ame re-
sistant. 

The company’s in-house 3-meter-wide format printing is 
used on a variety of printed products, including tents, bill-
boards, banners, building wrap and banner and window mesh. 

Celina also offers high-defi nition dye sublimation printing. 
The graphic is initially printed on coated transfer paper as a 
reverse image of the desired fi nal design. It is then transferred 

onto a polyester fabric in a heat press operating at a tempera-
ture near 375 degrees Fahrenheit. 

Under this high temperature and pressure, the dye turns 
into a gas and permeates the fabric, which then solidifi es into 

its fi bers. The fabric is now permanently dyed so it can 
be washed time and time again, without damaging the 
quality of the image. 

Some popular fabrics can be used with this print 
method for trade shows, corporate events, sporting events 
and many other venues to promote your brand, including 
heavy knit, mesh for jerseys, power stretch, fl ag, poplin, 
sheer, poly knit, poly satin, poly silk, poly linen and poly 
georgette. 

Through high-defi nition printing technology, MWR 
tents could feature any number of colors and images with 
no additional setup fees.
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