
Keeping Cool 
While Conserving 

EnErgy
Advanced energy management systems ensure comfort while cutting 

back on wasteful utility use.
Hospitality technology provider VingCard Elsafe has introduced its 

Orion intelligent energy management solution that, according to the com-
pany, revolutionizes the environmental controls of Morale, Welfare and 
Recreation (MWR) facilities without compromising the military’s eco-
friendly objectives. Military personnel no longer must choose between 
keeping inside temperatures comfortable and remaining green.

Orion increases the efficiency of electrical usage, automating conserva-
tion and eliminating wasteful utility use. Besides being good for the envi-
ronment, Orion adds a boost to the military’s operational efficiency — an 
important consideration in this era of federal government budgetary belt-
tightening, according to VingCard Elsafe. 

Energy expenditure is routinely among the highest costs for facility op-
erations, with unnecessarily air conditioned barracks, guest quarters and other 
spaces accounting for a substantial chunk of excessive spending. Orion typically creates 
operational cost savings of 20 to 40 percent or higher, with return on investment in as little as two years.

It is often assumed that energy management means diminished comfort, but that is not the case with 
Orion. The advanced technology automatically assumes control of ambient temperature when rooms are 
unoccupied, never allowing them to become either too warm or too cold. As soon as personnel return, how-
ever, the system automatically resumes preset temperature settings. 

In addition, Orion integrates with other 
building control technologies, meaning that 
Orion knows when the room is occupied 
and when it is not. This integrated connec-
tivity also gives facility managers the abil-
ity to precisely monitor and manage ambient 
temperatures via an online local network or 
Web-based server. 

Although Orion is built to integrate na-
tively with VingCard’s VISIONLINE wire-
less electronic locking system, it is designed 
to be used in any building, regardless of 
locking system. It is often installed as a 
standalone operating unit, with both wired 
and wireless formats available.

Orion delivers a comprehensive over-
view of a facility’s operational efficiency, 
providing remote status updates through its 
real-time Integrated Room Control Dash-
board, which shows usage data for heating, 
ventilation and air conditioning (HVAC) 
runtime, thermostat devices, safes and lights. 

It also includes event notifications such 
as maintenance alarms, excessive runtime, 
doors being ajar and low battery warnings, 
instantly alerting appropriate officials. On a 
longer-term horizon, the system tracks pre-
ventative maintenance schedules, occupancy 
trends and efficiency reports.

Sustainability 
Projects in 

Army Facilities
The U.S. Armed Forces are respected for far more than their com-

bined strengths and proud histories alone. 
Each military branch, whether it is the Army, Navy, Air Force, Marine 

Corps or Coast Guard, understands that their responsibilities extend be-
yond defending our country. Every day, they also ensure that they uphold 
and reflect our fundamental national values. 

Mario Insenga, founder and president, The Refinishing Touch, noted 
that when it comes to sustainability, inspiration is a powerful tool. 

“Our government, businesses and civilians are all looking for ways to 
adopt better environmental practices and reduce their carbon footprint,” 
he said. “Good sustainability practices blend cost-efficiency with envi-
ronment-best practices.”  

Although Insenga focused on what the Army is doing in the area of 
sustainability, he pointed out that the commitment that the Army demon-

P
H

O
TO

 B
Y V

IN
G
CA

R
D
 ELS

A
FE

Going
GREEN

SEPTEMBER 2011  |  MILITARY CLUB & HOSPITALITY



strates is equally reflected by 
the actions of each branch of 
service. 

InvESTIng In SuSTaInaBIlITy 
The Army utilizes innovative ways to reduce its im-

pact on the planet and to maximize budget allocation. 
Over the last few years, the Army has invested heavily in 

sustainability through initiatives such as Fort Drum Mountain 
Community Homes, a collaborative community project that 
saw every home at Fort Drum fully renovated, and now stands 
as the largest, energy-efficient community in New York State.

This commitment to better environmental 
practices was also emphasized earlier this year 
when the Army teamed with the Air Force for 
the first joint forum on energy. Participants dis-
cussed innovation, technology, conservation 
and how the Army could meet its sustainability 
goals. 

Richard Kidd, deputy assistant secretary of 
the Army (Energy and Sustainability) said at 
the forum, “The Army is changing the way it 
values energy.” 

The commitment is key: the Army owns a 
significant percentage of the world’s furniture 
assets, and as it focuses more on conservation, 
implementing energy-efficient methods to pre-
serve its investment in these assets is a logical 
choice.

One example of the Army’s commitment to 
sustainability is the work being done by Army 
Morale, Welfare and Recreation (MWR) facili-
ties, which are investing in refurbishment proj-
ects. In doing so, they are able to save energy 
and resources, lower costs and also boost sol-
diers’ morale. 

For the Army, purchasing new bulk furni-
ture is not only expensive, but also requires en-
ergy and natural resources to be expended on 

manufacturing, packaging and shipping. 
In addition, traditional refinishing methods that release 

volatile organic compounds (VOCs) are harmful both to the 
environment and to soldiers’ health. However, in-room, envi-
ronment-friendly refinishing techniques pose none of those 
threats and are significantly less costly.

Refinishing and refurbishment also allows the U.S. Armed 
Forces to preserve and reuse quality furniture assets in which 
it has already invested. 

“That’s especially important in light of recent budget cuts, 
as refurbishment enables the Army to maximize its budget 
while simultaneously decreasing its carbon footprint,” In-
senga said. 

He noted that a recent cost-benefit analysis shows that 
the Army could refurbish several buildings of furniture 
for the same cost as replacing one. There have been signif-
icant savings at several facilities; for example, Fort Leon-
ard Wood, Mo., saved more than 60 percent of potential 
costs of furniture replacement by refurbishing. Similar sav-
ings were uncovered at Fort Jackson, S.C., which realized 
cost savings of 72 percent through furniture refurbishing. 

“When examining these figures, it is easy to understand 
why refinishing has proven to be such a smart and practical 
solution for any part of the U.S. Armed Forces looking to 
maximize the benefits of sustainable, cost-effective best prac-
tices,” Insenga pointed out. 

He continued, “The successes of refinishing and refur-
bishing military facilities are not only perfect illustrations of 
well-considered, successful sustainability projects, they also 
demonstrate the deep commitment that our armed forces have 
not only in protecting our freedoms, but also in ensuring the 
same enduring values shared by civilians and military person-
nel at home.” 
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Being 
Environmentally 

Active 
Perennial Park Products, a provider of recycled-content plastic 

benches, maintains high standards for ecological conservation in 
both its business practices and its product development. The company 
understands that environmental activism and the creation of sustainable 
technologies are not just a fad — they are the future. 

Its green initiatives reflect a commitment to providing customers 
with durable, classic-looking alternatives to traditional wood and wood-
composite products. High-density polyethylene (HDPE), the plastic 
used to make the company’s products, creates no harmful emissions dur-
ing its production or as it is used by the consumer. 

The reuse of plastic is preferable to the creation of new plastic and 
the addition of old plastic to the waste stream, which is why at least 50 
percent of the plastic the company uses in its manufacturing process is 
recycled plastic, with at least 10 percent coming from the post-consumer 
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waste stream. All of the plastic material in its furniture is recyclable at the end of 
its use.

The ultimate goal of Perennial Park Products is to provide customers with a 
high-quality, cost-effective product that will last for years, with as little negative 
impact on the environment as possible.

 
HERE aRE PEREnnIal PaRk PRoducTS’ gREEn InITIaTIvES: 

 
1) Our product is non-toxic and poses no threat to your health. 
2) Our product is made with post-consumer recycled materials. 
3) All of our recycled plastic is reusable and recyclable. 
4) No greenhouse gases are released during the production or use of our products. 
5) Our recycled plastic products contain no wood, therefore reducing deforestation. 
6) No polyvinyl chlorides (PVCs) or Bisphenol A (BPA) that can harm the environ-

ment are used in our product. 
7) No organic fills are used. We use natural mineral fill material for added board 

strength. 
8) No chemical treatments are required to clean our product. 

 
THE followIng aRE EnvIRonMEnT-fRIEndly BuSInESS PRacTIcES 
IMPlEMEnTEd By PEREnnIal PaRk PRoducTS: 

1) We develop and manufacture an environmentally responsible product. 
2) We encourage recycling through the creation of our product. 
3) We prevent pollution by diverting plastic from the solid waste stream and keep-

ing this non-degradable material out of our landfills. 
4) We strive to educate our customers, colleagues and local community members 

on the importance of plastic recycling, our manufacturing process and the ben-
efits of using our products. 

5) We insist on energy-efficient office/factory management, and all of our team 
members participate in reducing office waste and energy usage.

—MCH
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