


Garland: All of our property man-
agement systems were upgraded in 2007-
2008 with new hardware and the latest
version of Epitome software from Soft-
Brands. The upgraded systems now allow
us to offer our guests Internet reservation
services. We are currently working with
SoftBrands to implement its Core reser-
vation system. We hope to stand up the
system by the end of November. This is
an exciting customer service initiative.

MCH: You said in 2007 that the No.
1 customer request was to have high-
speed Internet in all guest rooms. Please
provide an update on the rollout process.

Garland: All of our TLFs have high-
speed Internet connections in the guest
rooms. Many also have it in lobby busi-
ness centers. The TLFs are part of a larger
Marine Corps Community Services
(MCCS) project to have Wi-Fi installed in
most MCCS buildings.

MCH: Are there any new initiatives for
fiscal 2010 that you would like to discuss?

Garland: The completion of the TLF
Master Plan will provide the basis for the
coming year’s initiatives. Completion and
implementation of branding standards,
making changes necessary to meet the

standards and the follow-on Quality As-
surance Program will be a multi-year
process. Employee training programs,
both classroom and in-house, are another
initiative to be pursued in 2010.

MCH: Is there anything else you
would like to add?

Garland: The Marine Corps TLF
program is very good - one that we want
to expand and make continual improve-
ments to for permanent change-of-station
(PCSing) Marines and their families and
other authorized guests to enjoy when
they travel.
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All-Services Lodging Report
The new South Mesa Lodge at MCB Camp

Pendleton, Calif., features 48 double rooms
and 21 two-room suites, all with a view of the

Pacific Ocean. (MARINE CORPS PHOTO)




