
 The holiday season is right around the 
corner, which means that family and 
friends will get together during this 

truly festive time to share a few laughs, 
exchange gifts, sing classic holiday tunes 
and spread good cheer. 

No holiday gathering, whether in the 
civilian or military world, is complete 
without seasonal beverages — alcoholic 
and nonalcoholic, hot and cold. In the 
military, clubs, Class Six and package 
stores will be stocked with a variety of 
holiday-themed beverages for patrons to 
purchase and enjoy with their families 
and friends. 

Military Club & Hospitality takes a 
look at some of the seasonal beverages 
that will be popular on installations world-
wide during the holidays.
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Holiday
BEVERAGES

 T Friends and family members get together during the holiday season to enjoy a few seasonal beverages. (PHOTO COURTESY OF NAVY MWR)

Wine, Tequila and Vodka 
E.&J. Gallo Winery is promoting three 

alcoholic beverages in Army and Air 
Force Exchange Service (AAFES) Class 
Six stores for the holiday season. 

Marty Johnson, director of govern-
ment sales for E.&J. Gallo Winery, said 
that each of the beverages — Apothic 
Red Wine, Familia Camarena Tequila 
and New Amsterdam Vodka  — would be 
marketed for military patrons at different 
times covering this month, November 
and December. 

Apothic Red is a soft, versatile wine 
that is inspired by the “Apotheca,” a mys-
terious place where wine was blended and 
stored in 13th century Europe. It com-
bines Zinfandel, Syrah, Cabernet and 
Merlot in an eye-catching 750 ml bottle, 
offering the versatility of blended wine 
with the rich, full-blooded fl avors and 

boldness typically found only in single 
varietal wines. 

It reveals intense fruit aromas and 
fl avors of rhubarb and black cherry that 
are complemented by hints of mocha, 
chocolate, brown spice and vanilla. The 
plush, velvety mouthfeel and smooth fi n-
ish round out this full-bodied red blend 
that features an alcohol content of 13.1 
percent. 

Johnson noted that Apothic Red has 
become a top-10 SKU in military stores 
within the past year. “It is approachable 
by every style of red wine drinkers in the 
market,” he said. “It has really taken off. 
People are trying it, they’re loving it and 
they’re drinking it very fast.” 

Familia Camarena is a tequila brand 
that partnered with E.&J. Gallo Winery 
for national rollout earlier this year. It is 
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Familia Camarena is an extremely 
smooth, 100 percent blue agave tequila 

produced in Mexico. 
(PHOTO COURTESY OF E.&J. GALLO WINERY) 
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Abbey Ale 
W inter is a time for hearty food, warm cel-

ebrations and fl avorful beer. Blue Moon 
Winter Abbey Ale by MillerCoors offers just that 
— brewed with roasted malts, a hint of Belgian 
sugar and a touch of wheat for rich caramel and 
toffee notes, a deep copper color and a wonderfully 
smooth fi nish. This seasonal fl avor pairs well with 
hearty stews and chocolate desserts. Rim your glass 
with brown sugar and cinnamon. (5.6% ABV, 16 
IBU)

Zero-Calorie Water 
Zero-calorie SoBe Lifewater with Pure-

Via is a naturally sweetened vitamin-
enhanced water beverage that gives you 
vitamins and antioxidants (antioxidant Vi-
tamins C and E and a good source of B-com-
plex vitamins).  It is available in 11 unique 
fl avor blends such as Yumberry Pomegran-
ate, Fuji Apple Pear and Black and Blue 
Berry; there is a perfect zero-calorie fl avor 
for everyone. This holiday season, get your 
enhanced hydration benefi ts from naturally 
refreshing and thrilling SoBe Lifewater. For 
additional information, contact your local 
Pepsi-Cola distributor.

Peppermint Mocha
T his holiday season, warm up by the fi re 

with a peppermint mocha from Royal 
Cup Coffee. Simply mix a shot of the com-
pany’s Caffe Sienna Italian Roast espresso 
with velvety steamed milk, rich chocolate 
sauce and a dash of peppermint syrup to warm your soul and delight your 
senses. Happy holidays from Royal Cup Coffee! 

Moscato Wine
Dolce Imports introduces G’day Red 

Moscato, available to military ex-
changes in November 2011. Finally, there 
is an answer to the call for a red alternative 
to this year’s hottest wine. As a veteran-
owned and operated family business, thank 
you for your continued support of our ser-
vicemembers. 

ning off the success of New Amsterdam 
Gin, the vodka is three times filtered 
through activated carbon to create a soft 
mouthfeel and smooth fi nish. 

It comes in premium, contemporary 
blue packaging and is 40 percent ABV/80 
proof. New Amsterdam Vodka is available 
in 50 ml, 100 ml, 200 ml, 375 ml, 750 
ml, 1L and 1.75L. 

New Amsterdam Vodka launched on 
Sept. 1, and Johnson is hoping that it will 
be a successful brand in military stores, 
based on the success of New Amsterdam 
Gin. 

Again this year, through AAFES and 
the Navy Exchange Service Command 
(NEXCOM), a customer giveaway will 
take place in November and December, 
in which two-night trips to wine country 
in Napa Valley, Calif., will be awarded. 
Four wines — Barefoot, Turning Leaf, 
Mirassou and Louis M. Martini — are 
supporting the giveaway. — brewed with roasted malts, a hint of Belgian 

sugar and a touch of wheat for rich caramel and 
toffee notes, a deep copper color and a wonderfully 
smooth fi nish. This seasonal fl avor pairs well with smooth fi nish. This seasonal fl avor pairs well with 
hearty stews and chocolate desserts. Rim your glass 
with brown sugar and cinnamon. (5.6% ABV, 16 

an extremely smooth, 100 percent blue 
agave tequila produced by the Camarena 
family at the Casa Camarena Distillery 
in the town of Arandas in the highlands 
of Jalisco, Mexico. 

Building on six generations of heri-
tage as agave growers and three genera-
tions of tequila production in Mexico, 
Familia Camarena Tequila delivers a 
smooth and pure taste that is unmatched 
at its price point, according to Johnson. It 
is available in both Silver and Reposado 

(rested) varieties. 
Johnson pointed out that Familia 

Camarena climbed to No. 5 in sales in 
AAFES stores for the eight-week period 
ending Aug. 27, 2011. 

“What makes Familia Camarena stand 
out is that it’s 100 percent blue agave, and 
it’s one of the most economically priced 
blue agave tequilas on the market,” he 
said. “It is easy to sip or mix.” 

New Amsterdam Vodka is a new 
brand that is unique because it is five 
times distilled, Johnson pointed out. Spin-

—continued from Wine, Tequila and Vodka

Pepsi-Cola distributor.
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