
Specialized areaS
For the second straight year, the Hotel F&B Zone features a 

continued emphasis on hotel food and beverage operations with 
a dedicated space for these statement-making products. Exhibi-
tors within this area feature such products as bar equipment, 
beer, wine and spirits, breakfast foods, buffet ware and catering 
accessories, cooking equipment, china, glassware and flatware, 
coffee and tea, menus, software and technology, specialty food 
and beverages, table linens and uniforms.

Returning after a successful 2011 debut, the i.Menu Expo 
keeps attending restaurant owners and operators ahead of the 
fast-paced world of apps. The i.Menu Expo showcases develop-
ers of iPad and Android tablet apps, accessory manufacturers 
and hardware vendors. It takes place on the IH/M&RS exhibit 
floor and features live demonstrations.

The Technology Innovation Center features today’s must-have 
restaurant and hotel software and Internet-based solutions. This 
dedicated space features kiosks where buyers can experience 
cutting-edge advances, including the latest cloud technology, 
point-of-sale software, innovative customer recognition systems 
and tools to track and manage online customer reviews.

The latest in foodservice equipment, design, supply trends, 
and food and beverage takes center stage with the return of The 
New York Marketplace. A “show within the show,” this year’s 
Marketplace offers cooking demonstrations, food samplings, 
wine and beverage tastings, and more. —MCH

H ospitality and foodservice personnel, includ-
ing those from the military, gather in New 
York City for the 97th annual International 

Hotel/Motel & Restaurant Show (IH/M&RS), which 
takes place Nov. 10-13, 2012, at the Jacob K. Javits 
Convention Center. 

More than 25,000 attendees and 700 exhibitors 
are expected for this year’s show, which offers a di-
verse cross-section of products and services spanning 
every facet of the hospitality industry, including food 
and beverage, furnishings, technology, equipment, 
linens, amenities, tableware, cleaning and more.

The theme of this year’s event is “Hospitality’s 
Show of Shows,” representing what Show Manager 
Lynn White called “a carefully organized show floor 
of spaces dedicated to specific areas of the hospital-
ity industry.” 

According to show organizers, the industry’s 
most influential buyers from hotels, casinos, resorts, 
restaurants, purchasing companies, hospitality design 
firms, corporate and healthcare institutions attend to source the 
latest products staging their debut at the show, all organized 
in an easy-to-shop format.

“The IH/M&RS prides itself on providing an efficient 
and productive visit for all attendees,” White explained. “The 
Hotel F&B Zone, Technology Innovation Center, The New 
York Marketplace and i.Menu Expo, for example, will offer 
easy access to products and services for buyers seeking these 
types of solutions. With so much to see and experience, our 
‘show of shows’ format makes for an exciting walk through 
the aisles.”

The show features a full day of networking and confer-
encing activities on Saturday, Nov. 10, followed by the trade 
show, which runs from Sunday, Nov. 11, through Tuesday, 
Nov. 13. Trade-show hours at the Exhibit Hall are 10 a.m. 
to 5 p.m. on Sunday, Nov. 11, and Monday, Nov. 12; and 10 
a.m. to 4 p.m. on Tuesday, Nov. 13. 

Boutique Design New York, a hospitality interiors fair that 
made its debut in 2010, colocates with the IH/M&RS again 
this year. The event, which runs from Nov. 11-12, features 
250 suppliers of furniture, lighting, wall coverings, fabric, 
seating, accessories, artwork, carpet and flooring, materials, 
bath and spa, and tabletop. The hospitality interiors fair serves 
as inspiration for approximately 5,000 architects, purchasers 
and developers, in addition to owners and operators attending 
the show, show organizers said. 

Hospitality’s
Show of Shows

IH/M&RS —

Diverse Food and Beverage Products and Services on Display for Military Buyers 

Military food and beverage 
personnel can observe a 
cross-section of products 

and services spanning 
every facet of the hospital-
ity industry at next month’s 
International Hotel/Motel & 
Restaurant Show (IH/M&RS).
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