
Convenience stores have been getting 
updated over the last few years on the 
campus of the University of Florida 

in Gainesville, with one store re-opening 
in the beginning of the year, and another 
opening this fall.  

The P.O.D. Market at Beaty Towers 
re-opened in January. “We wanted a mod-
ern looking store,” said Jill Rodriguez, 
district marketing manager with Aramark, 
the campus foodservice provider. “The 
new look is just beautiful. It is fresh. It 
really needed a refresh, so it was due.”

The store is located in a residential area 
on the east side of campus. “It serves our 
on-campus residents primarily,” she said. 

P.O.D. Market at Graham, which is in 

the residential area on the west side 
of campus, is opening this fall. “The 
store it is replacing is decades old,” 
said Rodriguez. “It was very, very 
dated looking. It was just a natural 
step to go to a P.O.D. Market for 
this final one. It will also include a 
small grill area called Chomp-It.”

These two stores join the other 
six c/stores on campus, and raise 
the total number of P.O.D. Markets 
on campus to five.

Both of the new locations will be 
open until 3 a.m. “The new location 
at Graham will also accept a meal 
equivalency program that we have 
in place throughout campus,” she 

said. “So, at 2 a.m., a student 
who has a meal plan will not only 
be able to purchase groceries or 
late-night snacks, but they will 
also be able to use their meal plan for 
about 6-8 combo meals that will consist 
of burgers, chicken fingers, chicken 
sandwiches and things like that. They 
are the latest options on campus.” 

Rodriguez said that late-night sales 
are very good. “Prior to the renovation, 
in Graham, we have always had a small 
grill in there,” she said. “We even had 
a Boar’s Head sandwich concept. The 
majority of Graham’s sales are in the 
evening to the late-night, because most 
of our students are on-campus during 
the day, so they are utilizing Graham 
and Beaty more in the afternoon, and 
it is certainly a late-night spot.”

Both stores also carry a variety 
of items including frozen foods and 

pre-packaged items, as well as gluten-
free items, salty snacks and candy. The 
stores also carry school supplies, toiletry 
items, sundries and health and beauty 
care products. 

The P.O.D. (Provisions on Demand) 
Market is a concept of Aramark that was 
first introduced on campuses in 2009. It 
offers students grab ’n go dining options 
for breakfast, lunch or any time of day, 
including: freshly prepared breakfast 
sandwiches, burritos, wraps, sushi and 
salads, as well as fresh produce, bakery 
and coffee selections and traditional es-
sentials found in a convenience store. 
Each store is customized based on the 
specific needs of the campus community 
in which it is located. —OCH
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